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ABSTRACT 

A study was conducted at Indiana University's 
WFIO-FH, a student operated*training radio station; two measuring 
Bethods were utilized: (1) a listening diary, and (2) an 
audience-^programer . This study attempted to accurately survey the 
listening habits and programing preference of listeners and 
nonlisteners and also to dej^elop, test, and evaluate the usefulness . 
of a new programing technigde. Statistical tables show: (1) ' 
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stamps and instructions are appended. (Author/DS) 



♦ Documents acquired by ERIC include many informal unpunished ^ 

♦ materials not available from other sources. ERIC makes every effort ♦ 

♦ to obtain the best copy available. Nevertheless, items ^f marginal ♦ 

♦ reproducibility are often encountered and. this affect^ the quality ♦ 

♦ of the microfiche and hardcopy reproductiocis ERIC ma^es available 

♦ via the ERIC Document Reproduction Service XEDRSy. ^DRS is not ♦ 

♦ responsible for the quality of the original document. Reproductions ♦ 

♦ supplied by EDRS are the best that can be made frOB the original. ♦ 



CO 

CD 



/ 



AUDIENCE AHALY^^S OF A SPECIAL FORMAT RADIO STATION 
A^Managem^tit Tool for Public Radio Prograaming 



/ 



/ 



Donald E« Agostino' 
Project Director 



Kenneth J* Ksobiech 
Rolland C** Johnson 



Institute for Communication Research 

Radio-Television Building 
Indiana University 
Bloomington, IN l+T^^Ol 



October, 1975 



o 

0 

H 



erJc 



This study was prepared for and under a radio resfearch grant 
from the Corporation for Public Broadcasti|ng* The content 
however, is the responsibility of the authors and does not 
reflect positions or policies of the Corporation* 



us OtPAHTMiNTOrMtALTH. 
lOUCAtiOH 4 WILFARI 
NAtlONALlNSTITUTfOF 
lOUCATION 
THIS DOCUMENT MAS SEEN REFRO 
OUCEO EXACTLY AS HECElVEO fROM 
THE PERSON OR 0H&ANI2AT10N ORIGIN 
ATlNCJT POlfm OP VIEW OR OPINIONS 
STATEO 00 »^0T NECESSAIULY «CPRC 
SENTOFf iClAtriATlONAL iNSTHUTEOf 
EOUCATION POSITION OR POUCY ■ 



P€RMlSSK>N TO REPROOWCE TMIS COPY 
ftJGMTEO MATERIAL HAS SEEN GRANTED RV 

TO ERK; and OflGANiZATjONS OPyUT/NG 
UNDER AGREEMENTS W<TM THE NATIONAL IN 
STrTUTE Of EDO<>T10N fURTMER REPRO- 
DUCTION ^ OUTSfDt THE ERIC SYSTEM RE 
OUJRES PERMlSSfON OF TmE COPTRtGHT 
OWNER 



Institute for CoBmrunication Research 



Peraissibn for reproduction is required 
^om either the authors or the Corporation 
for Public Broadcasting.' 

^ i ' 

\ 



TABLE OP CONTENTS 




^(aPTER I: INTRODUCTION 

The Station • 
Audience W 

Need for Audieface Data 
. Progranming Decisions 
General Purpose 
Specific Goals 
Assumptions 
General Methodology 

CHAPTER II: vAUDIENCEopURVEY PROCEDURE 

Placemd^t of Survey Diaries 
Th^' Diary 

The General Survey. 
Survey of Interested Listeners 
Preparation of Data Base 
R^te of Diary Return 

'I 

;r III: FESULTS OF RADIO AUDIENCE SURVEY 

Radio Usfe in Southcentral Indiana 
Li«enerd , 
Stiltion Use ' ^ / I' 

Average Share of the Audience | ' 
Leading Stations' Share of^ the Audience 
WFIUpFM Use in Other Coi^ies I 
Crb^ktabulations of Re^ported Listening 
Resxilts Survey of Selec^d Listeniers 
Lis't!4ners 
Day fibid Time 
Station Use 
CVo 3 s t abulat i onsy 

SR4IV^ THE AUDIENCE EROGI 

Descriptitfii and l4*6cedurt 

Audience Programmer Materials 
Program Cxassific&tion 
Instructions 
[ The Saflt>le 

CHAPTERS V: RESITS iDF THE AUDipCE PROGRAMMER 

Program Status 
' Program vType 
Individu&l Program4 
Program^ of Rest)ondents' ))esign 
CrosstalitilLations 
Fiye-Minuie News 



J 



CHAPTER VI: INT^RP^ATION AND SUMMARY 

Procedure Comments 
Diary 

Audience Progranmer 
' Audience Characteristics .and Program Choices 
Audience Reach 
Programming Alternatives 

APPENDICES 



G 



AUDIENCE. iU^AtYSIS VOF A SPECIAL FORMAT RADIO STATION 
A Manag^ent Tool for Public Radio Programming 

' /' \ CHAPTER I 

♦ ' c 

INTRODUCTION 



Th6 Station 



VfFlU--PM, a broadcast service of Indiana University, Blooming- 
ton, begaix operation in 1950 as a laboratory for student radio train- 
ing with pro^amming of short segments of music and instrucjtion . As 
s-^aff, and resources increased , thg ^^^station expanded its schedixle and 
developed a serious-music format. An extensl^ve record library and as- 
sociation with the University's School of Music have encouraged this 
specialized music format. ^ 

Today, WFIU-FM potentially reaches 35 counties in southcentral 
Indiana with l8 hours of programming daily. Approximately T5 percent 
of the programming consists of classical music f often featuring locally 
produced or syndicated concerts. The remaining schedule is devoted to 
news, cultural and public affairs programming. This category includes' 
regular local daily newscasts, locally-produced children;^ news shows 
and phone-in live discussion programs. About 70 pe*ce4t of the program- 
ming is locally originated (mostly utilizing recordings); the remainder 
is from National Public Radio, news wire services and ^^usic syndication 
services. ' * 

Audience ^ 

•WFIU-FM is one of three radio stations licensed to feloomington. 
The others. Jointly owned WTTS-AM and WTTV-FM, at the time\his study 
was conducted, programmed a mix of Country & Western', Rock an^ Top 1*0 
music on local-personality shows interspersed with network and regional 
UPI new9. / 

The potential WFIU-FM audience includes abc^t 800,000 listeners. 
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Bloomington, vith approximately 50,000. residents, is the urban and 
cultur^i-^enter of the operating area. "^$fio^gh iMianapoli^'^^Terre 
Haute, larger metropolitan eo'eas with a combi^d' population of 1*5 
million, fall Just within the 50 microvolt conx^-ouj:, there is no stable 
WPIU signed in these cities and little audience response from these 
areas / 

The reports of i^riceui Research Bureau (ARB) audience estimates 
supplied by the Corporation for Public Broadcasting indicate a very 
small, sporadic audience for WFIU-FM. The figures from the May, l973 
ARB ratings sweep are inveuLid because of the extremely low in-tete s^mqple 
from the rural counties of the WFIU-FM signal contour. These counties 
are dominated by Indianapolis stations, appfe^r^ow in FM penetration and 
have an extraordinary rate of unreturned and incomplete diaries . Be- 
cause the Indianapolis stations \it.v% dif ficiUty selling this audience 
at the far edge Si^the survey area,, there is little pressure from com- 
mercial subscribers ^ the Arbitron radio service" to improve -the pro- 
jections, nor have any stations commissioned specifiuL ratings sxirveys. 
As an example of the kind of projection errors these survey deficiencies 
generate, the figures from the May, 1973 ARB ratings sweep supplied by 
CPB indicated that WFIU-FM had an averagfe weekly reach of 7>000 listener? 
all of whom were adult men. 

^ The estimates based on the May, 197^ sweep suffer from the same 
problems but at least are complete. They report less than 100 WFlO-FM 
listeners during eui average weekday quarter-hour and about 200 listeners 
during an average weekend quarter-hour. Weekly unduplicated reach is 
estimated at U,700. These estimates indicate an average station audi- 
ence'^T^&tlTSgs^or the Total Survey Area of about one-tentfi of one percent, 
fea* below the error margin of the ARB methodology.* In short,, the Arbi- 
tron methodology cannot measxire an audience as small as the estimates 
indicate. 

Another shortcoming of the ARB estimates .is failure to survey 
the university student population. Students do not live in one place 
long enough tp establish a telephone listing catalogued by the firms 



delivering the sample names to ARB. The kay survey is during^.the 
university brjeak between second semester and summer school, a ^me when 
30,000 potential listeners are away from campus. Thus an inqportant part 
of the target audience o'f WFIU-FM is eliminated from the survey procedure 
As a result, VfPIU-FM, a station dedicated to a specialized? service, hafi 
bad no valid, systematic data. ' ' ^ ^ 

J • 

Need for Audience ^ata. * During it^ twenty- four years of develop- 
ment of a serious-music and "cuj^ural affairs programml^ scfhedule, WFIU- 
FM believes it has built a small, extremely lo^ audience.. Though no 
effort has been** made to measure the audience or systematically gauge its 
programming preferences, mipor schedule changes euid preempted programming 
generate complaints from irritated listeners. A smodl amount of fan 
mail also 'indicates which programs or schedule changes are relatively 
popular. The need for accurate audience estimates is especially need- 
ed in making decisions concerning program and format development. 

Programming Decisions 

T ' ■ 

Though the Federal Communications Commission has not yet formal- 
ly required ascertainment of community needs for public radio stations, 
WFIU-FM has operated in recent years on the policy basis of ascertaining 
community needs and^ responding to these local needs with b|roadcast pro- 
gramming. The selection of which, community issues are apptojiriate to 



Ipng; tradition 
in an effort 



the mission and character of a university station with a 
of specialized service has created programming dilemmas, 
to reach a broader spectrum of the station's potential aiidien6e, and 
provide the kind df discussion of public issues desired by the serious- 
music listener, WFIU-FM has added programs of public and local affairs 
discussion, phone-in shows and live coverage of community affc^irs. 

It seems from calls and letters that loyal listeners; long ac- 
customed to the extensive music format, are impatient with theSe efforts 
to broadcast more public service programming. On the other hand, there 
is no evidence that these, or shorter new progreuns suph as local farm 
.meurket reports, inserted into the music format, are attracting a new or 

wider audience. ^ 

I 
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Many stations, in keeping with program policy statements of the 
FCC, are attempting broader pro^^ramming services designed to serve the 
various groups within the overall community. Yet this implies that 
specialized radio stations become all-purpose services, a transition some 
listeners consider a disservice. This same problem confronts many commer- 
cial and public radio stations, but it is more acute for WFIU-FM in 
Bloomington because of its long history of specialized programming to 
a special interest audience which is numercially small in a radio mar- 
ket which has few radio* services, ^ 

WFIU-FM program managers are reluctant to make further format . 
\or schedule cheinges or to increase the number of public service pro- 
drams because of the lack of reliable information about both the exist- 
ing audience and programming preferences of the potential audience. 
The ARB statistics, even if reliable in the Bloomington market, woxad 
indicate the si^ and demographies of an audience only after the pro- 
grams have been broadcast. Letters, phone calls and other unsystematic 
audience input are unreliable because they are not drawn from a representa 
tiye sample. Analysis of market factors such as ^record sales , format of 
\ competing stations, and th^ successes of stations with similar programming 
problemt cannot provide useful S^t^ because these do not account for 
either the specific characteristics of the WFIU-FM audience or the trade- 
^ offs and consequences of r^al programming decisions, ^ ^ 

General Pxirpose 



The general ^purpose of this study is two fold. First, to ac- 
rately survey the listening habits and programming^references of 
both the listeners and non-listeners of WFIU-FM. .Second, to develop,,, 
test and evaluate the usefulness to management of a new te^^nique for 
decision-making in T)rogramming of specialized radio. This approach, 
termed audience programming, utilizes survey technique&'Vhich focus on 
projecting the audience i;esponse to program changes in format and sched- 
uling, rt provides a model of listening behavior of^i specific audience 
based on survey data rather than mathematfckl constructs, ""ludience prcJ- 
grammin^ presents the respondents • radio listening and programming 
^ preferences in a way that station managers can use in programming deci- 

1^ 
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sHould provide a decisional base upon which a program 



sions 

v-dtrector can plan an orderly and controlled: improvement in etudience size 



and reach* 



Specific Goals ♦ Specific questions for inquiry coincide with in- 
formation needs of WflU-FM which are characteristic of specialized pub- 
lic radio stations: \)!/^ 

To gather valid data concerning the extent, demographics, 
attitudes toward radio programming and the listening 
habits of the current audience, 

To measure the relative popxUarity of the variousn^ograms 
and progreoh types in the present WFIU-FM schedule and to 
determine* audience flow across chaiiges^ in programs, 

To determine how much continuity of format is necessary 
to hold a serious-music audience. 

To determine what^ the current audience would prefer to 
hear—or hear more of — , 

To determine whether the music audience remains tuned for 
community affairs programming, and ^ 

To determine whether the public affairs pi;ogromming attract<s 
an audience not attracted to serious music. 

To determine the optimum scheduling of the current pro- ^ 
gram inventory. 

To determine the program eind format preferences of non- 
listeners and correlate these with demographic info^rmation 
available. 

To determine whether the ctirrent listeners' needs could 
be met by a reduced schedule of serious music. 

To determine which cxirrent pi'ograms could be altered, re- * 
scheduled or dropped without alienating current listeners. 

To determine whether -*here are any perceived radio services 
not being supplied by the stations operating in the WFIU- 
PM listening etrea. 

To project the size of audience gains and losses involved 
in specific WFIU-PM format changes, including a change to 
a split or mixed format. 

ft 

Furthermore, audiejice data and input compiled and analyzed to 
answer these questions m^st 'be presented in a way which uses existing 
management processes and complies with FCC demands that stations take 
fuJJL ^responsibility for all programming decisions. 



Assumptions . Though the research pres^xit§ no specific hypotheses 
to be tested, there were several assumptions which the researchers 
expected to be validated by the results of the audience survey. These 

1) , Highly specialized radio formats such as classical music 

programming appeal to a small percentage *of the >potential 
audience and are used by these listeners regularly but 
only for a portionjof the listening day* 

2) Listeners selecting serious-music programming vill turn 

. /.^r ^ to other stations or media if the continuity of the chosen 
programming is broken, 

3) A radio station can satisfy the serious-music audience 
with clustered, ^regular musiQ programming durijig only 
part of the air schedule if the service corresponds to 
listening ha^itt. 

k) A public radio' station can serve a number of distinct, 

independent segments of the ]^ublic as long as the program- 
ming also is distirict^and Regularly scheduled, and the 
stations ad%ipts an ii^ke of community service rather than 
identifying with a f)a[*ticular music type, 

5) There are identifiable. services which will attract a new 
segment^ from the WFltlipM listening" ai*ea' ani which ^11 
n6t alienate the serioUs-Biuslc listener educated to the 
station's responsibility to serve needs of other audience • 
segments. *l 

General Methodology I • 

The study ut^ilizes two measuiring instruments: l) a listening 
diary and 2) an audionce "programmer." Chapter II explains the 
specific procedure uged for the listening diary; Chapter IV explains 
the specific procedure used for the audience programmer. 

The diary is a typical method of projecting radio listenership. 
The audience programmer is a new technique designed to permit members 
of the radio audience to indicate their prograimning and scheduling pre- 
ferences within the programming options generated by station management. 

The prograpmier presents the respondent with a printed time sched- 
ule sheet for the smrvey period and a sheet of perforated, gummed stamps 
presenting programs of various types and lengths. There is a stamp in 
the programmer for 6ach program in the station's weekly schedule and 
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some stamps for program types not now itx the program inventory. 'The / 
respondent "schedxiles" the station iA the manner vhich he considers tQ 
be most useful emd then affixes the appropriate programming stamps. For 
example, there is a stamp for each day that "All Things Consider^" is 
available from National Public Radio. Each stamp identifies the torogram, 
its source, length, provides a one-line description, and indicated an|y 
sfchedxaing limits such as "not available before U:00 p.m." The sulci j^'ct 
chooses to schedule "All Things Considered" as often and at the tlatt^^he 
desires. The limits to the options available to the respondent, hqvever, 
are determined by WPIU-FM management within the realistic constraints of 
time, staff and budget. Detailed instructions and programming "nxles" 
are included with the programmer. 

^ The important benefit of the nev programmer technique is that 
respondents are required to "trade off" vario\is types of prbgramming 
vithln constraints generated by management. Thus, the procedure 
gathers respondent data relative to audience needs and desires within 
a set of controlled options.' Utilizing the technique on both listeners 
and non-listeners permits the research team to locate programming 
are§9 and scheduling slots which are either compatible between the 
two groups or so distributed that the station need not sacrifice one 
group vfo provide radio service for the other. 

The materials and procedure of the programmer were carefully 
designed using constraints and data from WFIU-FM program directors. 
The entire process was. pretested; and the materials were prepared by 
professional artists. The programmer provides integral data concern- 
ing respondent preference to program type and scheduling; but does not 
Assign importance. That is, the data generated by the programmer in- 
dicate how many listeners prefer "All Things Considered" daily at 6:00 
p.m.; but do not indicate how strongly they feel about this preference 
or what the exact reasons for the preference are. 

Chapter V gives the results of the Audience Programmer survey. 
Chapter VI presents' interpretations of the results of the study. 

X 
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AUDIENCE SURVEY' PRO^DURE 



Placement of Survey Diaries 

The Diary / The audi^^pe of radio programming in southcentral , 
Indiana wa^ jfieasured. ^y a diary survey of individual listeners in fifteen ^ 
counties. The diar/ is a "booklet in which respondents were asked to re- 
port each instance of radio listening during the four-day survey period 
of Saturday, March 15, through Tuesday, March l8. Th^ instrucMons 
printed in the diary asked that respondents list the day, time, duration, 
type of signal and ^tatioii call leters of eaoji instance, of radio listen- 
ing* The diary booklet also asked for the age, feex, county of residence 
^ and occupation of the respondent. Sample listings were included in the 
diary, and a toll-free number was given for those with further questions. 
A sample of the survey^diary is presented in Appendix A. 

Hie General ' Survey . Two separate ^but overlapping samples of 
listeners we^e chosen to participate in the audience survey. A random ^ 
sample of all listeners weighted by distance from WFIU-FM and grbuped 
by coun"^^tjfa5xChosen frcJf the current phone directories of the 15 counties. 
^ Within each county, each residential listing had equal chance of being , 
seiected. Coimt^t^S^ere also grouped by proximity to Monroe County. Six 
counliei^djacent t^onkoe County are referred to as the proximate counties; 
the eight ^counties boMering the proximate counties are referred to as 
remote counties, as indicated in the cover'^b^ map presented in Table 2.1. 
The distribution of diaries by county is presented in Table 2.2. 

Trained interviewers telephoned the selected individuals ^f Mon- 
roe county and asked cooperation in accepting a diary for listing of the 
person*8 radio listening. Interviewers identified themselves as from 
the Institute for Communication Research of Indiana University currently 
studying how people in Indiana use radio. No incentive was offered. 
The rate of acceptance of the Monroe County resideflts contacted was U7 
percent. Those selected who lived outside Monroe County were not con- 
tacted by telephone but were sent the radio diary with a cover letter 
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WFIU-FM SIGNAL COUNTOUR MAP 



Soythcentral Indiana 




3= PROXIMATE 



3= REMOTE 
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requesting codperation. A copy, of theAetter is preseated in Appendd^ 
B. "ihe^aries with pre-paid return- ^^ostage were mailed first-class 
from Bloomington on March 10. ^' 
Stirvey of Interested- ListegierS . The radio tise of all listeners 
in the 15 counties 'was estimated friSm the random sample. The second sam- 
ple provided a measure of the radib use of listeners who had expressed' 
some interest in WHui For the general survey, respondents were chosen 
randomly from telephone listings. For the survey of interested listeners, 
respondents were chosen randMay frpm a list of approximately 3,000 sub- 
scribers to the free monthly^ilU program guide. Directions in Sound . 
All other definitions and procedures are identical to those described 
for the general survey. Results of the two surveys are reported sep- 
arately. 

Distribution of diaries for the survey of interested listeners 
is pre'sented in Table 2.2 The small numbers of diaries placed in some 
counties c^irespond to the small number of £iddresses in the mailing 
list for those aureas. 

In all, 23 diaries wer6 returned by the postal service as.Un- 
deliverable. The researchers received thiree phone inquiries from re- 
cipients of diaries. Each was a minor ^rOtjlem quickly clarified. 

Preparation of the Data Base . All' diary entries were transferred 
at face value by trained coders to optical scm sheets. Reported radio 
yxafi was coded in 15-minute instances. A listening instance is the report- 
ed viewing of on.? person listening to one station for fiVft minutes or 
more of a 15-minute peri6d. The information .coded for each listening . 
instance was 1) age, sex and county of residence of the listener, 

« 

2) the day and time of the listening, 3) the r^dio statibn heard. 

1) AGE. For convenient analysis, listeners were grouped by age 
into the following categories standard in radio audience studies: 
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1 \ 
GROUP ' 

Teens 
18 - 25 
26 - 3U 
35 - 1*9 
50 - 65 
Over 65 




YEARS tudLUDED 

12 through 17 years of age 
18 through 25 years of age 
26 thrcmriih SU years of , age 
35 thrpiigh li^^.y^ars of age 
50 thr^u|h 65 ^'ears of age 
^ 66 y:eE^s|of age and older 



The radio \ise of children less than 16 ye(^s of age was not surveyed, 



TABLE £?.2/ 

DISTRIBUTION OF RADIO LISTEIflKG piA(RIES BY COUNTY > 
FOR GENERAL ' SAMPLE AND/sfeLECTfD SAMI^LE 





County 


/ 


rOenenkl 


Selected 


Total 


Monrde 




^' .200 


100 


300 


Proximate 1 - 










Brown 




30 


15 


U5 


Jackson 




30- 


7 


37 


•Lawrence 




30 




UU 


Greehe 




30 


10 


U7 


Owen 




30 


12 


•U2 


Morgan 




30 


15 


U5 


Remote^ 










Johnson - 




17 t 


10 


27 


Bartholomew 




17 


10 


27 


Washington. 




17 > 


1 • ; 


18 


Orange 




IT „ ■ 


1* 


21 


Martin 




17 • 


7 . 


2U 


Daviess 




17 


1» 


21 


Clay 




' 17 


6 


23 


Putnam 




17 


10 


27 


Total A 




516 


225 


1\\ 



2) TIME^ TiAe was measured in quarter-hour segments from 6:00 
a.m. Each quarterjnour of listening between li:00 a*m* and 5:59 a.m. 
was recorded ip^e category "before 6:00 a.m." Likewise, listening 
between Ij-lf^a.m. and 3:59 a.m. was recorded in the .category "after 
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1:1*5 a,m," FoP/the purpose of fux'ther analysis, the qukrter-hour segments 
were grouped in day parts » periods reflecting'^general distinctions in the* 
radio programming day. These time divisions are: 



PERIOD 



Early Morning 

Mid-Hiioming 

Noon 

Afternoon - ; 
Evening 
Night 
Late-Night 



HOURS INCLUDED 

Befdre 8:00 a*m« - 
&:00 a.m* through 10:59 
ll:00^.*.m* through 12:59 P*m. 
1:00 p^m. through 1*:59 P»m. 
5:00 p.m. through 7:59 P*m, 
8:00 p,m, through 10:59 P»m,, 
After 10:59 P^m. 
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,3) STATION/. Each viewing instance was attributed to a radio sta- 
tion coded by call letters and AM-FM designation . 

DAta were then transferred to cards for computer analysis using 
programs of the Statistical Package for the Social Sciences to generate 
distributions and ana:^.ysis of listening. The predetermiued .05 level o^ 
confi^lence was used in all statistical m^sures. 

Rate of Diary- Return . Of the 718 diaries actually placed, 25^ 
were returned for cm overall response rate of 3^* percent. The response 
rate for the general sarnie, ajone was 25 percent; tl/at fpr.the selected * 
sample alone was 55 percent. The distribution \)f i^etumei 4ia!rffes and 
.rate of return is presented in Table 2.3 by sample and couiity. /These^ 
diaries of the general sample recording the radio listening 131 individuals 
provided the sample of the radio listening of the 'full population o'f ^ 
1*90,000 persons in the 15 counties studied. The diaries of the 123 
individuals chosen rkndomly from the' subscription list of Directions 
in Sound provided the sample representative of WFIU-FM listeners. 

Validity of Generalizing* from Sample , Jhe size of Sample and 
amount of variation /within the measured variable determine the validity 
and accuracy of inferences made about the characteristic? of the whole 
based on study of 



le characteristics of the sample 
size, precision is determined by the formula:^ 

^2 PC (100-PC) z' ' ' 



G^ven a sample 



8 
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' ^ TABLE 2.3 

'iferURN OF DIARIES BY COUNTY 
FOR GENIAL SAMPEE AND SELECTED SAMPLE . 





County 




General 
N. Percent 


JSelected 
N. Percent 



Monroe 96 'k8 71 71 



Pro^fimate 



Brown 


k 


13 


5 


33; 


Jackson 


7 


23 


k 


57 


Lawrence 
Greene 


k 
1 


13 
3 


1% 


36 
30 


Owen 


3 


10 


k 


33 


Morgan 




13 


.7 


hi 


Remote 










Johnson. 




6 


5' 


50 


Bartholomew 


3 


18 


'3 


50 


Washington 


3 . 


18 ■ 


0 


0 


Orange 


1 


6 


2 


50 


Martin 


.0 


0 


3 


k3 


f Daviess 


3 


18- > 


1 


25 


Clay 


2 . 


12 . 


3 


50 


Putnam 


0 




5 


50 


Total 


131 


25 


123 


55 



13 

* 



where T the tolerance or precision of estimates. Th6t discrepancy 
between estimates of the population based on diary sample 
and results of sxi^vey of all radio listeners* 

PC = the preliminary estimate of variation in the population. 
Based on recent studies of the radio listening, & con- 
servative preliminary estimate of variance, of 85 was used. 
That is, listening of about l5 percent of radio listeners 
varies from overall audience patterns. 

z s the number of standard error units which are found from 
a normal probability table to correspond to reqxiired 
probability. Probability is the degree of assurance that 
' estimates of the population are within the precision r^nge, 
T. ^ \ / ^ " 

e sample size. 
Utilizing the formula for the general sample: 
^2 ^ 85(100-85)1,. 96^ ^ 1275^3. 8^6 ) ^ '37.3896 

T = 6.1 

Thus the error range is 6 .1 percent which is well within the normal range 
of predictability for a mass audience study. Estimates based on the 
random diary sample will be within ±6.1 percent of the actual population 
of all radio JisteH^fs in the surveyed counties 95 o\xr of 100 times. 

. . Utilizing the formula for the selected sample,. the error range 
lis 6.3 percent. Error rates are greater, however,^ when results of sub- 
samples are reported. The sub-sample size for the proxitnate and remote 
counties for the general group was 35 »• giving an error range of over 
11 percent* With an error ma'tgin this large, most changes in audience 
size and composition cannot be distinguished from chance occurrences. 
No data will be reported for sub-samples in cases where results or audience 
estimates are of doubtful validity because of small subrsample sizes. 



\illiam L. Hays, Statistics, (New YorH: Holt, Rinehart, & Winston, 
Inc.i 1963). 
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CHAPTER JII 

'RESULTS OF RADIO AUDIENCE SURVEY 

Radio , Use in Souiiicentral Indiana 

This section presents the demographics and radio use estimates^^ 
from the general audience survey-only* ^ 

Listeners ♦ Sex and age of the listener vere analyzed both as v 
attributed. to the listening/ instance and to individual respondents* 
Sixty-nine (52.7/?) of the/ respondents are women, h9 (37.^?) are men. ^ 
Thirteen respondeat s {^^4 %) did not indicate their sex. Their' re-' ^ 
ported ages by groups are: 




Gro\<p'/' 


h. 


Percentage of 


Teens- 


6 


k.6 


18 A25 • 


29 


22; 1 


26 •- 3h 


* 26 


19.8 


35 - ^9 


21 


16.0 


50' - 65 


'25 


19.1- 


Over 65 


11 


8.5 


Not given 


13 


9.9 



.Distribution of all listening by sex of the listener indicates 29*5 
percent tt the quarter-hours of total radio use yas by men\6l^ - 

' percent* vas by women. In 55^ listening instances ( 8 . 6?>r--**e sex of the 
\ lij^tener was not reported. 

The age of the listener was also not reported in. 6 percent of 
- the listening instances. The distribution of listening^ by age of the 
/ ' viewer in groups ^'is reported in Table 3.1. 

Though radio is popularly considered a young people's medium, 
. persons in southcentral Indiana over 35 yea;rs of age listened to more 
radio than persons 12 through 3h years 'of age. Listeners between 35 
and 1*9 years of age ai^e the only group with radio use* notably heavier 
than that of other groups. , * 

The distribution of "listening by county refj^cts the weighted 
sampling and the return rate of individual counties. Residents of Monroe 
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County account for 6l*8 percent of all iradio use surveyed* Residents 
of the six counties proximate to Monroe County account for 27.1 percent; 
residents of the remote counties account for the remaining 11*1 percent. 

TABLE 3.1 

GENERAL SAMPLE 
DISTRIBUT^OK-OF LISTENING BY AGE OF LISTENER^ 
IN AGE GROUPS 




Not given' 



Percentage of Total 



(«««««««««««« ^«9/l^ 



Day and Time * The distribution of the 6,itU8 quarter-hours of radio 
use reported by the 131 listeners of the general sample indicate less 
listening on Sunday than on the other survey days* Table 3.2 presents 
the listening distributed by days: 

TABp: 3.2 

GENERAL SAMPLE 
DISTRIBUTION OF LISTENING BY DAY 



Day 



Percentage of Total 



Saturday, March 15 


'««««««««•««««««««««««««««««« 


28.1J{ 


Sunday, March l6 


««««««««««««if«f«« 16.9% 




Monday, March 17 




27.3J5 


Tuesday, March l8 
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Listening distributed across the hours of the day quite evenly • 
Listening vas light before 7 o'clock a.m,, thetl maintained a plateau 
through mid-morning until 10 o'cl|^rck a.m., the pedk listening hoxir. 
Listening decreased until 3' o'clock p.m.; increased steadily until 
around 5 o'clock p.m.; again decreased* until 7 o'clock p.m. 'and. 
maintained an evening level <^ ..about half the morning audience. 
Listening again fell off after 11 o'clc^ck p.m. T&ble 3.3 presents 
listening distribution by quarter-hour segments, combining the. foxir 
.survey days and *all counties of both AM and FM use. Table 3.** pr6- 

i 

sents the same distribution by day parts. 

Station Use . Overall, AM and FM listening were equal. Some dif- 
ferences between AM and FM use by day and day-part indicate listener 
preferences, however. Table 3.5 presents station use by type by day 
and day-part for all counties combined. Listeners indicated heavier 
use of AM during morning hotirs when listening was heaviest, except on 
Sunday when FM use was heavier. During afternoon, evening, night and 
late-night hptirs, however, listeners used FM-band stations more than AM- 
band stations. Preference for FM stations was strongest dixring Pie even- 
ing and night hours, the times when news and information programs are 

scheduled. Analyses of AM-FM listening by listeners' age, sex and county 

♦ 

of residence show few exceptions to the overall 50-50 division. Women 
divided their listening equally i)etween AM and FM stations. Men listened 
to FM 60 percent of the time^ to AM kO percent of the time. Teenagers 
used AM stations 56 percent of their listening whereas listeners be- 
tween 18 and 25 years of age tuned to FM stations 75 percent of their 
listening time. All other groups, accounting for frl^ercent of all 
listeners, used *AM and FM stations equally. 

Residents of Monroe County listened to AM stations ^60 percent of their 
listening time whereas those living outside Monroe County used more FM 
than AM. Respondents of the six proximate counties listened to FM 71 per- 
cent of their listening time. Those living in the remote counties, whose 
listening constituted 11 percent of the total, used FM 5^ percent of the' 



TABLE 3.3 

GENERAL SAMPLE 
DISTRIBUTION OF I^ISTEHING BY TIME OF DAY 



Time Period 



Percentage of Total 
«••••••••••••• i,k%^ 

/«»•••*«•• .9% 

. ««««««««««««« 1.3<{ ^ 

«««««««««««««««««« 1.8% 
««««««««««««««««« 1,1% . 
•••••••••••••••• ,1,6% ^ 

««««««««««««««««««« 1,9% 
«««««««««««««««««« l.Q% 
««««««««««««««««•« 1,8% 

•••••••••••••••••• 1,8% ^ 

«««««««««««««««««« i.8J{ 

««««««««««««««««««« 1.9% 

•••••••••••••••••• i.8J{ 

««««««««««««««««««««« 2.1J{ 
««««««««««««««««««««« 2 . IJJ 
««««««««««««««««««« 1.9% 
«««««««««««#«#«•• i.7J« 

«««««««««««««««««« i.8J{ 
••••••••••••••••• i.7j{ ' 

««««««««««««««««•• i.8J{ 
«««««««««««««««««« 1.8% 

««««««««««««««««««« 1.9% 
««««««««««««•««««« 1.8% 

•••••••••••••••• 

•••••••••••••• i.k% 

•••••••••••••• i.uj{ 

«««««•««««««« 1.2% 
•••••••••••••• 

•••••••••••••• i.uj{ 

«««««««««««««« 2..k% 
««««««««««««««« i.^% 
•••••••••••••• i,k% 

«««««««««««« 1.2% 
««««««««««««« 1.2% 
««««««««««««««« 1.5K 
««««««««««««««« 1.5J5 



Before 6:00, a.m.* 



6:00 
6:l| 
6:30 
6:U5 



6:lU a.m. 
6:29 
•6:UU 
6:: 59 



7:00 - l^lk 
7:15 - 7:29 
7:30 - I'M 
I'M - 7:59 

8:00 - 8:lU 
a:15 - 8:29 
8:30 - 8:UU 
8:U5 - 8:59 

9:00 - 9:1'* 
9:15 - 9:29 
9:30 - 9'M 
9'M - 9:59 



10:00 
10:15 
10:30 
10:^^5 

11:00 
11:15 
11:30 
11:U5 

Noon 
12:15 
12:30 
12:U5 



10:lU 
10:29 
10:UU 

10:59 

11:1U , 
11:29 ■ 
11:UU . ' 

11:59 

12:lU p.m. 
12:29 
12:UU 
12:59 



1:00 




I'.lk 


1:15 




1:29 


1:30 




I'M 


1:U5 




1:59 


2:00 




2:lU 


2:15 




2:29 


2:30 




2'M 


2:1»5 


mm 


2:59 


3:00 




3:lU 


3:15 




3:29 


.3:30 




3'M 


3:l45 




3:59 



TABLE 3.3 - Continued 



Time Period 


kiOO -4 


111. — , 

U:lUp.m,. 








b*kk 






5:00 - 


5:1* 




p :<iy 








p:py 


6:00 - 


6:lU 


o:xp — 




^ • "an 
o:3U — 


OS HH 




o:py 




I :xH 


7:15 - 


7:29 


7:30 - 


7:Ul» 


I'M - 


7:59 


8*do - 


8:ll» 


8:15 - 


8j29 


8:30 - 


8:1»I( 


8:!»5 - 


8:59 


Q'OO - 


9:llt 


9:15 - 


9:29 


9:30 - 


9:'»'» 


9:'*5 - 


9:59 • 


10:00 


- 10: lU 


10:15 


- 10:29 


10:30 


- 10:l»U 


10: •♦5 


- 10:59 


11: bo 


- 11:1»» 


11:15 


- 11:29 


11:30 


- ll:Ul» 


ll:l»5 


11:59 


Midnight - 12:lU 


12:15 


- 12:29 


12:30 


- 12:1»U 


12:l»5 


- 12:59 


1:00 . 


. l':ll» 


1:15 • 


- 1:29 


1:30 . 


. I'M 


1:1»5 and after 



Percentage of Total 




««««««««««««««» 2j.5% 
»»»»»»•»»«««»»»» 1.6* 
»»»»»»»»»»»»»»»» 1.6% 
•»•••»»»»»»»««»«» 1.7* 

, 1.6% 

••»»»»•«»»»»»« 1,1**^ 

«««««««««»«« 1.2% 
«««««««•«•»» 1.2% • 

«»«««««««« 1,0% 
«««««««««« 1.0* 
••••••••• .9J{ 

»»»»»»»»■ ,B% 

,••••»««« .8* 

«««««««« .8* 

«««««««« .8* 

«««««««« .855 

«««««»»• .8* 
«««««««« .8^ 
^ «««««««« .8* 

•»••••• ,^% 

«««««««« .8* 
«««««««« .8* 
»»«««««« .8^ 

»»««««« .^% 

««»«•««« .8* 
»»»»»»»» .8* 
««««««« .7^ 
»»»»»»»* .8* 

«««»»»»««« 1,0% 
««««««•«» ,9% 

»•»»»»»» ,Q% 
»»»»»»» ,1% 

««««« .555 
««««« 
««««« .5j{ 
«««« ,u% 

.3% 
.3% 
.2% 

******* .1% 



TABLE 3.h 

I 

GENERAL SAMPLE 
DISTRIBUTION OF LISTENING BY DAY PARTS 



Time Period ^ ^ Percentage of Total 

Early Morning (i*:00 - 7:59 a.m.) , »»»»»»»»»»«» 12.2% 

Mid-Morning (8:00 - 10:59 a.m.) »»»»»»»»»»»»»»•»»»»»»» 22.3% 

Noon (11:00 aim. - 12:59 p.m.) »»»»»»»»»»»»»» ik.0% 

Afternoon (1:00 - i»:59 p.m.) »»»»»»»»»»»»»»»»»»»»»»» 23.1%' 

Evening (5:00 - 7; 59 p.m. ) ^ »»»»»»»»»»»» x2.3/S 

Night (8:00 - 10; 59 p.m.) »»»»»»»»» 9.1/j; 

Late-Night (11:00 p.m. - 3:59 a.m.) *»»»»'»» 6.1% ~ 



^TABLE 3.5 , 

. GENERAL SAMPLE 
STATION USE BY TYPE Bt DAY AND DAY-PART 



Percentage of Listening by Day and Type 



0 

Day-Part 


Saturday 


S\inday 
P 


Monday 


Tuesday 


Combined 


AM 


FM 


AM 


FM 


AM' 


FM 


AM 


FM 


AM 


-FM 


Early Morning 


57.0 


1*3. 0 




3h.5 


63.1 


36.9 


67. 


32.6 


61.8 


38.2 


Mid-Morning 


62.6 


31.k 


k2.2 


57.8 


58.2 


J*1.8 


57.1 


1*2.9 


56.9 


1*3.1 


JMoon 


.59.3 


ko.i 


50.9 


1*9. 1 


57.0 


1*3. 0 


50.2 


h9.Q 


5h.9 


1*5.1 


Afternoon 


3^.3 


1*5.7 


kk.3 


55.7 


1*3. 1 


56.9 


»*3.5 ■ 


56.5 


1*6.6 


53.1* 


Evening 


50.0 


50.0 


51.5 


hQ.3 


31.1 


68.9 


37.1 


62.9 


1*0.7 


59.3 


Night 


1*2.3 


57.7 


hi. 2 


58.8 


36.5 


63.5 


. 36.2 


63.8 


38.8 


61.2 


Late Night 


22.0 


78.0 


h2.0 


58.0 


,59.7 


ko.3 


hQ.l 


51.3 


1*1.0 


59.0 


Combined 


5'*.2 


J»5.8' 


h5.h 


3h.6 


50.2 


h9.Q 


1*9.8 


50.2 


50.1* 


1*9.6 
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time. This pattern 9f radio use is contrary to the popxiLar assumption 
that IM penetration and use is lower in rural areas and higher in more 
V urbanised locations* * 

leverage Shar^ of the Audience . Respondents of. the entirt survey- 
area listened to 56 different stations during the survey period. ^Twenty- 
two of these were FM/ Thd twenty most listened to stations accounted for 
82.1 percent of ^11 listening. Table 3.6 presents in rank ordei^^'the. , \ 
stations with an average audience share of one percent or greal^r for 
the four survey days^for Monroe County listeners only, and tof all other 
counties of the survey coBjbined. - . ^ 

WTTS, Bloomlngton, with a mixed format of top 1*0, country and rock 
music, dominated the Monroe County market with 39.2 percent of All radio 
listening. WTTS consistently ^ttrapted the largest share of the Mon- 
roe Qounty aiidience except durl|ng some late-night periods and Sunday 

mornings. AtTS had no audie^de in the other counties with the exception 
of Owen (21.1 average share) and Lawrence (3.1^ average share) to give 
it an overalX rating of eighth in the category of the combined proximate 
and remote coufitiek^ . 

Five of the top six stations in Monroe County and five of the top 
^seven station^ in the other counties ai-e FM. WNAP-FM, Indianapolis, ranked 
second in Monroe County W sixth in the surrounding counties with a formats^ 
of rock music. WIFE-FM, Indianapolis, fourth in Monroe Coun£y, is an auto- 
mated station programming easy listening music. . WFBQ-FM, Iiidianapolis, also 
automated, programmed all-hit music. 'wFIU-FM, licensed to Indiana Univer- 
sity, Blocmingtoii, prograipmed classical music and public affairs. It was 
fifth in Monroe County and first" in the other counties on th> basis of its 
strength in Brown County (31.6 avprage share-.-based on four diaries), Owen 
County (U6.3 average share—based on three diaries) and M6rgan County (U7.0 
average share—based on four diaries). No WFIU-FM use was reported in the 
'remaining proximate and remote counties. • / 

The relative ranking of stations' share of audienpe illustrates the 
problems of predicting audience- estimates from small sub-samples. First, 
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TABLE 3.6 



SAMPLE 

RAHK ORDER OF LEADING STATIONS 
BY AVERAGE AUDIENCE SHARE 




WTTS 
WNAP-PM 
WTTV-FM 

VnFE-FM 
WFIU-FM 
WFBQ-FM 



VTTRE 
WIBC 
WBTO 



WIFE^ 

WJCD-JW 

WWCM 

WCBK- 

wyrs.-FM 

WLS 

WCSI-PM 

WAMW 

WFML-FM 

WRBI 
VLW 

WTHI-FM 

WHAS 
WSLM • 
WNDE' 

WBIW 

WVA%PM 

WAKYj 



7.6 
7.1 
5.3 

3.7 
2.9 
2.7 

2.7 
2.6 

1.5 
1.5 
1.2 



1* 
5 
6 

7 
8 
9 

10 
11 
12 

13 
lU 
15 



3.7 
15.3 
10.1 

1.5 
1.7 



8.3 



1.2 

9.5 
5.3 
3.7 

3.U 
3.2 
2.6 

2.5 

2.5 
2.1 

1.2 
1.2 
1.1 



7 
1 
2 

17 
16 



19 

3 
5 
8 

9 
10 
12 

13 
lU 
15 

18 
20 
21 



the ranking reflects the Icxw rate of diary return of the proximate and^ re- 
mote counties. Statistically, for this grorip- of counties there is no sig- , 
nificant difference in shares of audience of less than H percent difference 
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Secondly, the ranking reflects the local nature of radio • When data of all 
these counties are combined, a strong local station which clearly dominates 
listening in its home county may rank lover than a station with moderate ap- 
peal in several counties. The problem of lack of accuracy because of sma^ 
sample size can be avoided by combining the data of these counties with 
those of Monroe County, but this aggravates the second problem of individual 
coxmties being overrepresented. Because of this conflict between the de- 
mands of accuracy and ccMpleteness, the listening data of the proximate and 
remote counties are not included in the « following estimates of stations' 
share of audience. 

Leading Stations ' Share of the Audienqe . For each quarter hour d\ir- 
ing the four sxirvey days. Table 3.7 presents audience data for Monroe County 
alone: the overall audience rating, the rating and share of the audience 
of WFIU-FM programming, and shares of WTTS and WIFE-FH. These two stations 
were chosen as representative of staftlon types offering clear contrast 
in, "sound" and programming to WFIU-FM. 

All figures correspond to the -standard definitions of audience 
measurement terms. The overall rating for a given time is the estimated • 
nmber of persons listening to radio expressed as a percentage of all 
persons over 12 years of age in the survey area. The rating .qf a &,how 
indicates its overall attractiveness to the mass audience. The -share of 
audience is the estimated number of persons listening to the program or 
station expressed as a percentage of all persons listening to radio during 
the particular time period. The share of audience indicates a pi'ogram's 
strength in relation to the programming of other stations. 

For example, at ten o'.clock Satiurday morning, March 15 ♦ WFIU-FM 
programmed contemporary chamber masic on the regularly sch^dixled program 
"School of Music Concert." At that time an estimated 30 percent of all 
persons in Monroe County (pverall Rating) were listening to radio. Seven 
percent of these (WFIU-FM Share) were tuned to WFIU-FM. These listeners con- 
stitute two percent '(WFIU-FM Rating) of the potential adult listening audi- 
ence. During the same qu^ter-hour, WTTS attracted U7 percent (WTTS Share) 
of all persons in Monroe County using radio at the time, and WIFE-FM at- 
tracted virtually none (WIFE-FM Share) of the listening audience. 



TABLE 3.7 



GENERAL SAMPLE 

MONROE COUNTY AUDIENCE ESTIMATES -EXPRESSED IN PERCENTAGES 



Saturday, March 15 



• 

Time 


WPIU Program 


Rating 


Share 


Overall 


WFIU 
FM 


WFIU 
FM 


WTTS 


WIFE 
FM 


7 AM 


Morning 


. 12 


0 


0 


.-"'67 


8 


:15 




13 


0 


0 


71 


8 


:30 


s 


13 


• 0 


0 


on 


0 


:1»5 




15 


1 


7 


oO 


0 


0 

o 


• 


/ 20 


1 


5 


75 


0 


' :15 


• 


2l» 


2 


8 


67 


0 


:30 




25 . 


3 


12 


60 


0 


:U3 




2k V 1 




63 


0 


9 




2k 


1 


It 


58 


0 


• :15 




25 


3 


12 


52 


0 


:30 




27 


3 


11 


Uo 


0 


:k5 




26 


2 


8 


5'* 


0 


10 


School of Music Concert 


30 


2 


7 


1*7 


0 


:15 


(Contemporary Chamber 


31 


1 


3 ' 


1»5 


0 


:30 


Ensemble) 


29 


0 


0 


52 


0 


:l»5 




26 


0 


0 


5l» 


0 


• 

11 


- 

• 


25 


0 


0 


36 


1» . 


:15 




26 


0 - 


0 ' 


35 


1» 


:30 




2k 


0 


0 


38 


1. 

'\ 


^ :U5 




2k 


0 


0 


k2 




NOON 


Metropolitan Opera 


21 


• 0 


0 


31* 


k 


:15 


(Wagner) 


19 


0 


0 


26 


5 


:30 




17 


0 


0 


18 


6 






19 


0 


0 


16 




1 PM 




20 ^ * 0 


0 


20 


5 


:15 




17 


/'Q 


• 0 


18 


6 


:30 




16 


0 


0 


19 


6 


:k5 




16 


1 


6 


13 


6 


2 




17 


1 


6 


29 


6 


:15 




16 


1 


.6 


3i 


13 


:30 




15 


1 


7 


33 


13 


:U5 




13 


1 


8- 


31 


. 8 


3 PM 




17 


1 


6 


35 


6 


:15 




. 19 


1 


5 


32 


5 


':30 




49 


1 


5 


32 


5 






17 


1 


6 


2k 


6 
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Saturday, March 15 



Time 


WFIU Program 


Rating 


Share 


Overall 


WFIU 
FM 


WFIU 
FM 


WTTS 


WIFE 
FM 


1. 


* 


lU 


JL 


7 
1 




* 7 

I 








1 


7 


1*3 


7 






13 


2 


15 ■ 


39 


7 


:l»5 






p 


XH 




( 




\ 


9 


1 




3u 


0 






8 


0 


0 


50 


0 


:30 


• 


8 


0 


0 


63 


0 






11 




A 
U 


OH 


A 


0 




A 

9 


J. 


11 


5d 


0 






10 


1 


10 


50 


0 


:30 


All Things Considered 


6 


1 


17 


50 


0 




c 
o 




^ If 


CA 


0 


7 


Music from Germany 


9 


0 


0 


23 


22 


:15 




9 


0 


0 


22 


22 


:30 


The Art Beat 


8 


0 


0 


13 


25 




Biter 


7 
f 


A 

u 


A 
U 


ill 


OA 


O 

0 


Options (Gorln & Melton; 


u 


0 


0 


0 


PS 


• T C 


u 


0 


0 


0 » 


25 


• "^0 




3 


0 


0 


0 


0 






-a 


A 

u 


A 

u 


A 
U 








5 


0 ' 


0 


0 


0 


• m 




5 


0 


0 


0 


0 






7 


1 


ll* 


Ik 


0 


:U5 




7 
1 


1 


X*t 


x*t 


A 
V/ 


10 


Neva 




X 


17 




A 
Lr 


:15 


Schumann, Ives, Fro- 


6 


1 


17 


31* 


0 


:30 


herger and 




2 


31* 


17 


0 


:U5 


Mendelssohn 


5 


1 


■20 


20 


0 


11 PM 




6 


2 


31* 


17 


0 


:15 


** 


6 


2 


31* 


17 


0 


:30 


Rockplt 


8 


1 


13 


25 


0 


:1*5 




7. . 


1 


ll* 


29 


0 


Midnight 


U 


1 


25 


0 


0 


12:15 




k 


1 


25 


0 


0 


- :30 




5 


1 


20 


0 


■ 0 


:1*5. 




5. 


1 


20 


0 


0 


1 AM 


Nevs 


U 


0 


0 


0 


0 



TABLE 3*7 - Continued 



Sunday, March l6 





Rating 


Share 


Time WPIU Program 


Overall 


WFIU 

m 


WFIU 


WTTS 


WIFE 
FM 



7 AM 
:15 
:30 
:h5 



Molning 



8 



15 
30 
k5 



:15 
:30 



'.V. 



10 Cleveland Orchestra 
:15 (Severance Hall 
:30 Concert) 



:k5 



11 



:15 
:30 
:k5 



3 
5 
6 
6 

9 

10 
8 
7 

6 
6 
8 
9 

10 
12 
9 
8 

12 
12 
11 
12 



0 
0 
1 
1 

1 
1 
1 
1 

1 
1 
1 
1 

1 
2 
3 
. 2 

3 
3 



0, 
it 
17 
17 

11 
10 
13- 
lU 

17 
17 
13 
11. 

10 
17 
33 
25 

25 
25 
18 
8 



67 
60 
50 
50 

56 
60 
63 
57 

67 
67 
50 
3U 

10 
8 
0 
0 

•17 
17 
18 
17 



0 

20 
17 
17 

22 
20 

29 

17 
17 
13 
11 

10 
8 

11 
13 

8 
8 
18 
17 



NOON 


Haydn, Berlolz, Nares, 


13 




8 


31 


15 


12:15 


Beethoven, Mas- 


11 




0 


36 


18 


:30 


senet, Donizetti 


10 ' 


0 


0 


30 


20 


•M 




12 


0 


0 


33 


17 


1 PM 




lU 


1 


7 


29 


Ih 


:15 




13 


I 


8 


28 


15 


:30 




15 


1 


7 


27 


20 


:V5 




15 


2 


13 


27 


20 


2 


Sunday Opera 


' 15 


1 


7 


27 


20 


:15 


15 


1 


7 


20 


20 


:30 




ll» 


1 


7 


ii* ' 


29 


:k5 




13 


1 


7 


15 


31 


3 




9 


0 


0 


33 


33 


:15 




10 


0 


0 


UO 


30 


:30 




11 


1 




27 


28 


:k5 




12- » 


1 


8 


25 


25 



TABLE 3.7 - Contioued 



erJc 



Suxtday, Kareh 16 



Time 


WFIU Program 


Rating 


• 


Share 




Overall 


WFIU 
FM 


WFIU 
FM 


WTTS 


WIFE 


1^ 






J. 


8 


ii2 


J- 1 


:15 




11 


1 


0 




Ifl 


:30 


Voices in the Wind 


10 


0 


n 




o 1 n 






1 n 




10 


1*0 


10 


5 




c 
o 


J. 


17 


"^n 


n 
u 


:15 




7 


1 


lU 


*♦ J 




:30 


On Stase in Recit&l 


6 


0 




17 


A 
W 




flail 


5 


0 


0 


20 


0 


^6 ' 




u 


1 


25 


0 


* 0 






5 


1 


20 


0 


0 


:30 


All Things Considered 


1» 




25 


0 


0 




5 




20 


0 


0 


7 


Gr^eg, Dtozl', Nielsen 


7 
1 


1 


ll* 


ll* 


lU 


:15 




8 


1 


13 


13 


12 


:30 




9 


1 


11 


11 


11 


:1»5 




• 10 


1 


10 


20 


10 


8 PM 


Encore I 


Q 
0 


X 






1 o 


:15 




8 


1 






u 


:30 




8 


1 






u 


:U5 




fl 
O 


J. 


13 


25 • 


0 


9 




A 
0 


u 


n 




n 
u 


:15 




8. 


0 


u 




A 

u 


^ :30 




9 


0 ' 




pp ' 


A 

u 






O 1 

I 


u 


0 


17 


0 


10 


Nevs 


D 


u 






A 
Vl 


:15 


In Recital ^ 


' 5 


0 


0 




A 

u 


:30 




3 


0 






A 

u 


'M 




■ 1» 


.1 


25 


25 


0 


U 




7 


1 


ll» 


29 


0 


:15 


Del Tredicl, Bach, and 


. 6 


•-0 


0 


33 


0 


:30 


Mendelssohn 


6 


1 


17 


17 


17 


:1»5 




6 


1 


♦ 17 


17 


It 

* 


Midnight 


3 


0 


0 




33 J 


12:15 


• 


U 


0 


0 


25 




:3P 




2 


0 


0 


50 


0 


'M 


• 


1 


0 


0 


0 . 


..0 


1 AM 


Hevs 

i , 


1 


0 


0 


0 


0 



/ 



TABLE 3.7 - Continued 



Monday, March 17 





Rating 

♦ 


Share , 


Time ■ WPIU Program / 


Overall 


WFIU 
FM 


WFIU 
FM 


WTTS 


WIPE' 
FM 



7 AM Morning (with Terry 
:15 Dwyer) ' 

:30 

8 

:15 
:30 . 
:1*5 , 

^ 9 AM 
:15 
t30 
':1*5 

10 Music of America 
!l5 (The Jazz Tradition) 
(30 

'M , ' 
11 

:15 
:30 
:1*5 

NOON 
12:15 

:30 

:h3 



:15 
:30 



21 
25 
21 
17 

21 
17 



Pianist Lipati plays - 



et. al. 



:15 
:30 
ik5 



215 

j30. 



Reger, Berio, Haydn, 
' Rachmaninoff and 
Dandrieu 



1 
1 
1 
1 

1 
1 



5 ^ 
U 



i 



5 
6 

5 
6 



72 
62 
65 



0 
0 
0 
0 



19 


1 


5 


o3 


5 


21 


2 • 


10 


57 


5 


25 


1 


k 


56 


12 


21 


2 


10 


57 


10 


2h 


3 


13 


58 


9 


21 


2 


10 


57 


10 


2k 


1 




58 


9 


20 


1 


3 


55 


10 




0 


0 , 


k^ 


13- 


13 


0 


• 0 


39 


15 


11* 


0 




50 


11* 


15 


0 


53 


13 


18 


1 




56 


11 


19 


1 


5 


58 


10 


16 


' 1 


' 6 




12 


15 . 


1 


7 


1*0 


13 


11* ■ 


1 


■ 7 


36 


11* 


11* 


1 


7 


36 


11* 


13 


1 


7 


31 


.15 


11* 


2 


11* 


29 


11* 


11 


2 


18 


28 


18 


12 


2 


17, 


.25 


17 


ll* 


2 


11* 


21 


11* 


11 


1 


9 


9 


18. 


11 . 


0 


0 


9 


18 


12 


q 


0 


17 


17 


9 


0 


0 


11 




10 


0 


0 


10 


10 


11 


0 


0 


9 


18 


11 


1 . 


9 


18 


18 
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TABLE 3.7 - Continued 

. ■ . 



Monday > March 17 



ttme WPIU Program 



Rating 



Share 



Overall 


VfFIU 


WPIU 
rw 


WTTS 


WIFE 
pM 




0 


0 


29 


ll» 


18 


0 


0 


22 


17 


17 


0 


0 


30 


12' 


19 


0 


0 


37 


11 


20 


1 


5 


30 


5 


16 


1 


6 


19 


6 


11> 


1 


7 


13 


7 


. 15 


1 


7 


13 


13 . 


8 


2 


T25 


. 13 


. 0 


7 


2 


29 


ll» 


0. 




d 


22 


11 


, 0 


8 


2 


25 


13 


0 


10 


1 


10 


20 


10 


11 


1 


9 


18 


9 




0 


0 


11 


11 


9 


0 


0 


11 


11 . 


9 , 


0 , 


0 


22 


11 


10 


0 


0 


20 


10 


7 


0 


0 


29 


ll» 


8 


0- 


0 


25 


13 


10 


0 


0 


50 


10 


8 


0 


0 


■50 


0 


8 


0 


0 


50 


0 


7 


0 


0 


57 


0 


9 


1 '■ 


11 , 


22 


0 


9 


1 


11 


22 


0 


6 ^ 


2 


33 


50 


0 ■ 


e 
? 




•♦u 


60 


0 


8 


2 


25 


50 


0 


9 . 


2 


22 




0 


7 


1 


ll» 


\% 


0 


6 


0 ' 


0 


'50 , ,WQ - 


• 










3 


0 


,0- 




3 


0 


0 


67, it«\ib 


3 


' 0 


0 


100- • 




2 , 


0 


0 


100 


* 0 


2 


.0 


0 


0 ■ 


0- 



1» There 
:15 
:30 
:l»5 

5 PM - All Thing^ Considered 
• 45 
:3? 
'.V 




':30 Schubert, Hummel,^ 
'M Dutilleux 



15 
30 

»»5 



8 Music Dovn Home 
:15 

:30 
'M 

s 

9 I'm Sorry . I'j.1 Read 
:15 That Agkin ' 
:30^ 

:l»5 

10 Nevs 
:15 

30 First Hearing 
»»5 



n 



15 Bruckner, Copland, 

30 Quantz and Beubke 

l»5 



Midnight 
12:15 

• % 

1 AM Nevs 



TABIB 3.7 - Continued 



•r 



Tuesday, March l8 



Tijae WFIU Program 



Rating 



Share 



Overall 


wnu 

FM 


WFIU 
FM 


WTTS 


WIFE 
FM 


22- 


1 


5 


77 


5 


26 ^ 


1 




73 


\ 


20 


1 


5 


OO 


5 


17 


0 


0 


71 


6. 


18 


2 


11 


61 


6 


18 


2 


11 


%\ 


6 


on 


o 

d 




50 


5 


lU 

• 


0 


0 


57 


7 


19 


, 0 


0 


' 58 


11 


21 


' 0 


0 


52 


10 


22 


0 


0 


55 


9 


21 


0 


0 


57 • 


10 


26 


1 


• \ 


58 


12 


26 


3 


12 


50 


12. 


21 


2 


10 


3o 


14 


20 


2 


10 


Uo 


15 


20 


2 


10 


30 


15 


18 


1 


6 


• 39 


11 . 


17 


0 


0 


35 


12 


16 


0 


0 


38 


13 


19 1 


5 


U7 


11 


17 


• 1 


6 


U7 


12 


12 


1 


fi 




17 


12 


1 


• 8 


33 


17 


. 9 




11 


22 


22 


n 
7 


. 1 


11 


22 


22 


10 


0 


0 


20 


30 




0 


0 


25 


25 


ll» 


1 


• 7 


lU 


ll» 


15 


3 


20 


13 


13 


17 


,«3 


18 


18 


12 


15 • 


2 


13 


20 


13 


11 


2 


18 


18 


9 


10 


2 


20 


20 


10 . 


12 


3 


25 


8 


8 


11 


2 


18 


9 


9 



7 AM 
:15 
:30 
:U5 



Horning (with Terry 
Dwyer) 



8 



:15' 

:30 

:J»5 



.:15 
:30 
rU5 



10- 



Music from Inter- 



:15 lochen 

:30 « 

:U5 

11 ^- 
:15 

NOON ■ Rimsky-Korsakovj 

1?:15 .Beethoven, Cop- 

:30 land, Brahms,' 

:1»5 ^ Purcell 

1 PM 

:30 , 
:J»5 



:15 

:30 Benjamin Britten 
:U5 r Mozart, Chopin, 
Debussy 

3 PM V 
:15 
:30 
:1»5 



V 

TABLE 3.7 - Continued 



Tuesday, March l8 



Time' 




Rating 


Share 


Overall 


WFIU 
FM 


WFIU 

fV 1^ X V 

FM 


WTTS 


WIFE 
FM 


U 




There 


12 . 


0 


0 


33 


8 


:15 




^3 


0 


0 


38 


8 


:30 




19 


0 


0 




5 


'M 




19 


0 


0 


J»2 


11 


5 




AIL Things .Considered 


' 18 


1 


6 


« uu 


o' 


• 


15 


ll» 


1 


7 


29 


0 




30 




12 


2 


17 


25 


0 




U5 


• 


ll» 


3 


21 


21 


0 


6 






15 


It 


27 


27 


? 0 




15 




13 


It 


31 


23 


. 0 




30 


Jazz Yesterdays 


12 




33 


17 


0 




1»5 




10 




1»0 


0 


0 








8 


It 


50 


12 


0 




15 




6 


3 


50 „ 


0 


'0 




30 . 




6 


1 


17 


0 


0 




1»5 




6' 


1 


17 


0 


0 


8 




Rapline" 


9 


0- 


0 


11 


0 




15 




10 


0 


0 


10 


0 




30 


• 


10 


0 


' 0 


20 


0 




»»5 


• 


1.1. 


u 


n 
u 


l8 


0 

\J 


9 




Lassus 9 Mencteissoun » 


Q ' 
0 < 


U 




OK 


A 

u 




15 


bcnoenoergy naycin 




0 / 


0 


<29 


0 




30 




6 


0 


0 


17 


0 




•M 






u 




17 


0 

w 


10 




News 


12 


1 


8 


33 


0 


:15 




11 


1 


. 9 


27 


0 


:30 


The Vocal Scene ^ 


13 


. 1 


8 


31 


0 


* 






12 


1 


8 


l»2 


. 0 


11 


PM 




7 


1 


lU 


29 


0 




:15 ■ 




6 


1 ■ 


17 


33 


0 




:30- 


-Ether Game 


8 


1 


. 12 


25 


" 0 




•M 




7 


1 


ll» 


29 


0 


Midnight ' 


6 


'1 


17 


If 


0 


12 






6 


1 




17 


0 


• 130 


• #* 


\' 
2 


0 

d . 




25 
0 


0 

0 * 


1 


AM 


Neva 

"' ■"■-■■III , 0 


1 


0 


0 


0 


0 




y 


' S9 











-32- , 



WFIU-FM Use in Other Counties > The only counties among the 
proximate and remote counties reporting any listening to WFIU-FM during 
the survey period were Brown, Owen and Morgan. Audience patteras of 
station use are similar to those listed for Monroe County. WFIU-FM 
ratings vary slightly between zero and sever^ percent. The share of 
audience for WFIU-FM in these counties varied according to time of day 
apa the program schedule of other stations rather than WFIU-FM program 
changes . 

Cross tabulations of Reported Listening . Tables 3.8 through 3.11 
present a series of crosstabxilatlons of all the listening data compiled 
from the general sample for the four survey days combined. All counties 
-axe combined. Because of the weighted distribution of the survey, this 
grouping over-represents Monroe County t the center of the study *s interest. 
The data reflect how radio was used in t^rms of some variables within the 
audience and its listening habits. 

tables 3.8, 3.9 and 3.10 present further information related to 
the listeners • choice of station. These tables present the general survey 



ERIC 



data from all counties, over-representing Monroe Courity-iisteners. Table 
3.8 presents the distribution of station use by time grouped in day parts. 
Two niambers appear in each cell of the cross tabxilations tables. The 
upper number in each cell is the row percentage — in this case, the share 
of the listening for the particxdar station within the time period 
(rcJv). The lower number in each cell is the total percentage — the 
percentage of all listening (all rows and columns combined) attributed 
to the particxdar station in the particular time period. 

For example, the numbers in the cell at the intersection of WFIU- 
FM (column) and Mid-Morning (row) are 9.0 and 2.1 The upper figure, 
9.0, indicates that WFIU-FM attracted a listening audience which was 
9.0^r'cent^ Of all thOae listening to radio during the Mid-Morning 
time period. It is the share of audi^ence for the time period for the 
total survey area. WTTS attracted four times the WFIU-FM audience dur- 
ing the same period; all other stations listed show a smaller share. 
The lower figure, 2.1, indicates that this same audience la 2.1 percent 
of all jradio use represented in' the taT)le~that is , th*e cpmblned listening 
to all stations during all .time periods . 



TABLE 3.8 



GENERAL SAMPLE 
DISTRIBUTION OF LISTENING OF TOTAL SURVEY AREA 
BY TIME PERIODS BY STATION EXPRESSED 
IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL 





» Station 


Time Period 


WTTS 


WFIU 
FM 


WFBQ 
FM 


WHAP' 
FM 


WIFE 
FM 


All 
Others 


Early Morning 
(l*:00-7:59 a.m.) 


»»3.5 


2.8 
.3 


k.3 
.5 


3.5 
,U 

\ 

2.0 
.k 


5.1 
.6 


■ UO..Q 
5.2 


Mid-Morning 
(8:00-10:59 a.m.) 


36.1 • 
■ 8.3 


9.0 
2.1 


U.2 
1.0 


5.9 

l.U 


1*2.8 
■9.7 


Noon 

(11:00 a»m.- 
12:59 p.m.) 


23.9 
3.5 


l.k 
1.1 


5.3 
.8 


3.9 
.6 


7.8 
1.1 


51.7 
7.5 


Afternoon 
(1:00-U:59 p.m.) 


l8.2 
U.3 


10.3 
2.1* 


8.8 • 
2.1 


5.8 
1.1* 


9.8 
2.3 


Ul.i 
11.1 


Evening 

(5:00-7:59 p.nu) 


ik.O 
1.7 


19.3 
2.1* 


10.8 
1.3 


12.1* 
1.5 


3.1 
,k 


1*0. U 
5.1 


Night 

(8:00-10:59 p.m.) 


17.5 
1.6 


13.2 
1.2 


8.7 
.8 


16.5 
1.5 


1.5 
.1 


1*2.6 
3:7 


Late-Night 
(11:00 p.m.- 
3:59 a.m.) 


16.0 
.8 


10.6 
.5 


10.9 
.6 


lU.U 
.7 


1.3 
.1 


1*6.8 
2.5 



Table 3.9 presents the distribution of reported listening by 
station and age of listeners. Table 3.10 presents the distribution 
✓ of reported listening by station and ^ex of listeners. Table 3.11 
presents listening distributed by time periods by age groups. 



» 




TABLE 3.9 



GENERAL SAMPLE 
DISTRIBUTIOH OF LISTENING OF TOTAL SURVEY AREA 
BY AGE GROUPS BY STATION EXPRESSED 
IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL 



Time Period - 






Station 

» 








WTTS 


WFIU 
" FM 


WFBQ 
FM 


WNAP 


WIFE 
FM 


All 
Others 


12-17 Years of Age 


15.5 


P 


5.9 




6.k . 


65.8 




.6 . 


0 


.2 


.3 




2.6 


18-25 Years of Age 


8.7 


19. 


■ 

21.7 


26.1 -. 


.8 


23.3 




1.9 


U.3 


U.8 


5.8 


.2 


5.2 


26-31* Years of Age 


22.0 


* 

13.8 


9.7 


0 


12.6 


- 

Jtl.9' 




k.6 ^ 


2.9 


2.0 


0 


2.7 

■ 


8.9 


Years of Age 


i 

21.6 " 


6.1 


1.7 


'♦.6 . 


0 


66.0 




5.U 


1.5 


.1* 


1.2 


0 


16.7 


50-65 Years of Age 


33. »♦ 


10.8 


0 


0 


15.7 


Uo.i 




7.0 


2.3 


. 0 


0 


3.3 


8.3 


Over 65 Years of Age 


kk.l 


0 


0 


0 


. .8 


5»«.5 




3.0 


0 


0 


0 


.1 


3.6 



TABLE 3.10 

GENERAL SAMPLE ^ * . • 

DISTRIBUTION OF LISTENING BY SEX OF 'LISTENERS 

BY STATION EXPRESSED IN COLUMN PERCENTAGE > » 



r 

Sex of Listener 




4 


Station 






WTTS 


WFIU-FM 


WPBQ-fM 


WNAP-FM 


WIFE-FM 


Men. 


10.8 


23.3 


37.3 


25. 


19.5 


Women 


68.8. 


76.7 


60.6 


7»«.6 . 


77.5 


..^^^^[^^Qt Giyen 


20. I> 


0 


2.1 . 


. 0' 


3.0 
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TABLE 3.11 



GENERAL SAMPLE 
DISTRIBUTION OF LISTi^ilNG FOR TOTAL SURVEY AREA 
BY TIME PERIOD BY AGE GROUP EXPRESSED 
. IN ROW PERCENO'ACB AND COLUMN ' PBRCSNTAGE 



Time Period 



Age Groups (Yealrs of Age) 



12-17 18-25 26-3U 35-1*9 50-65 



Over 
65 



Early Morning k.k 
(U:00-7:59 a.m.) lO.k 



Mi^oming 2.8 
(8:00-10:59 a.m.) n.7 



9.h 
5.1 



12.5 
11.8 



18.6 
10.9 



20.0 
20. 7 



'33.0. 
16.0 



27.8 
23.8 



25.7 
15.0 



29. U. 
30.3 



8.9 
16.5 



7.U 
2U.U 



Noon 

(11:00 a.m.- 
12:59 p.m.) 

tfternoon 
l:00-li;59 p.m.] 



3.5 
9.7 



2.9 
13.U 



16.3 
10.2 



25.5 
26.6 



17.9 
•13.6 



26.2 
29.8 



25.7 
1U.6 



21.9 
20.7 



22.2 
15.2 

18.9 
21.5 



12.3 
26.8 



l».7 
17.1* 



Evening ' 9.3 37.3 2U.9 16.7 *7.2 k.d 

(5:00-7:59 pTm.) 23.7 21. U 15.7 8.7 U.5 9.2 

Night , 8.8 29.6 15.6 26.2 16.6 3.2 

(*:00-iq^59 p.m.) . 16.7 12.6 7.2 10.1 7.7 ^.1 



Late-Night 
(11:00 p.m. - 
3:59 a.m.) 



10.9 
lU.U 



Ul.l 
12.2 



6:6 
2.1v 



22.6 

6.1 



17.5 
5.7 



1.3 
1.3 
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Sxirvey of / Selected Listeners 

This section reports restilts of the survey of selected listeners 
only. The sasple consisted of a random selection of indiyicluals vho^ 

had expressed their interest in WFIU-FM by asking to be placed on the 

i- 

nailing list for Directions in Sound. ^ 

The completed diaries reported 6,685 quarter-hours of radio use 
by 123 persons. Ninety-five (77.9JJ) of these listened to WFIU- 
Frt^or one half-hovr or more during the four-day suryey period. " 

Tweijty-three listeners (18.8J{) reported only WFIU-FM listen ng. '^ese 
^account for ,30.3^ percent of all WFIU-FM use reported. Twenty-seven 
(22.1^ reported no WFIU-FM listening and seven (5*7J{) x^eported no 
reuiio listening throughout the period. The diary entries of the ra4io 
users vithin this selected sample show strong^ individual pattern^ of 
station selection and switching, indicating highly selective radip 
listening. • ' ^ , ^ * 

' Listeners^ Sex and age of the listeneir were aneilyzed as at- 
tributed to the listening instance rather ^than the individual surveyed. 
Distribution of 'listening by sex indicated that „53.1* 'percent of 'all 
listening vas by men; U2.2 percent was by women. I* the remaining 289 
instances {k.k%)^ sex of the listener vas not reported. On WFIU-FM 
alone, 3h percent of nil listening vas by men, kk percent by vomen. 

The agfe of listeners rahged from^ to ^83 years. Approximately 
seven percent of the listening was by individuals who chose not to re- 
port their age. Distribution of listening by age in groups is report- 
* ed in Table 3.12. It is an older audience than that reported in the 
general survey (Tabie 3.1) with more than 70 percent of all li&tening 
by persons over 35 years of age. 

Table 3.13 summarizes the {)ercentage distribution of rddio use 

by county of the listener. While Monroe Countj^^counted for 56.7 per- 

* 'i * 

cent Sf the listetiing, the remainder {k3.^%) vas nearly equally divid- 
ed between the six adjacent* counties (21»1%) and the eight r^6ote coun- 
ties (21.6JJ). * . . ' 
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•PABLE 3.12 

SELECTTED SAMPLE > 
DISTRIBUTION OF LISTENING BY AGE 
OF LISTENER IN AGE GROUPS 



Age Group 



Percentage of Listening 

{1.5%) 
«««««««««« (lo.W) 

««««««««««« (io.5J{) 
•••••••••••••••••••••••••••• (2T,6%) 

««•««««««««««««««««««««««««« ( 27 . 755 ) 
««»«««««««««««« (15.-2J{) 
••••••• (7.i5{) 



12-17 years old 

18 thru 25 

26 thru 3k 

,35 thru 1*9 

50 thru 65 
r • 

Orer 65 
Hot Giren 



' TABLE 3.13 



Location 



SELECTED SAMPLB 
DISTRIBUTION OF LISTENING BY COUNTY 



Percentage of Total 



r 



Hoind Coxmty 

^ Monroe 

Adjacent Countleb 

Brown, 
Jackson - 
Lavrence 
Greene 
Oven 
Morgan 

Remote Coxmtles 

Johnson 

Bartholomey 

Orange 

Martld 

Daviess 

Clay 

Putnam 

Washington* 



(21.7?) 



{1.5%) 
{k.3%) 
{2,1%) 
( W 
{3.2%) 
{3.2%) 



i21.6i) 



{2,3%) 
{U.2%) 
{2.1%) 
{2,3%) 
{1.2%) 
{3.2%) 
{5.6%) 
{0,0%) 
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{56:1%) 




* No diaries we're returned from Washington County.' 



ft 
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r 

^ Day axrtl Time > The 6,685 instances of radio listening were ratSer 
evenly divided throughout the four-day survey, vlth sligjitly heavier 
listening on Saturday. Table t.lh presents the listening distribution 
by days. The distribution is similar to that reported by listeners in 
the general survey except that Sunday listening is greater. 

The distribution of radio liAening throughout the day did not 
vary significantly from that reported by .the listeners of the general 
survey (Table 3.3). Two slight .differences occur, however. The lis- 
teners of the selected saaqple used sli^tly less radio before seven 

TABLE 3.1k 

I " 

SBLECTED SAMPLE ! 
DISTRIBUTION OP LISTENING BY DAYS i 



Day Percentage of Total 

-Saturday, March 15 «»•«»«»»»*»»»#»»»»»##»»»##»» (28.13{) 

Sunday, March l6 ••»»»»»»»»»»»»»»»»»»»» (21.9?) 



Monday, March 17 ••»»•»»«»»»«»»»«»«»»»»»»»» {26.0%) 



Tuesday, March l8 •••»«»»»«»»»»»iiHi»i»¥»»» {2k.6%) 



o'clock in the morning and slightly more radio between nine and eleven 
o'clock in the evening. Table 3.15 presents the listening distribution 
by time of day in day parts . , 

Station Use . Respondents shoved a strong preference for FM^ radio, 
'spending 79 percent o f their listening time on FM stations, 21 percent 
on AM stations. Respondents tuned to 58 different radio stations dxxring 
the survey. Eleven accounted for 87 percent of listening. WFIU-FM due 
to the manner in which the select sample was chosen dominated all other 
stations with a 59*6 sliar^ of ail listening. Table 3.l6 stxmmarizes the 
data on station usage for the top eleven stations. Each of the reg aining 
1*7 stations received less than one percent of the listening instances.. 
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^ TABLE 3.15 

SELECTED SAMPLE 
DISTRIBUnON OF LISTENING BY DAY PARTS 



Time Period 


Percentage of Total . 


Early Morning vDeroire o:uu a«oi«^ 




MiQ-Moming vo:uu-iu:>y a.m.; 




Noon (11:00 a.m. -12: 59 p.m.) . 




Afternoon (l:00-U:59 p.m.) . 




Evening (5:00-7:59 p.m.) 


««««««««••««« ( 13 . U)( ) 


Night (8:00-10:59 p.a.) 


«««««««««••«« • (13.1)() 


Late-Ni^t (after 11:00 p.m.). 


•••••• {3.9%) • 



TABLE 3.16 

SELECTED SAMPLE 
DISTRIBUTION OF LISTENING BY STATION 



V. 

Radio Station * Percentage of Total 

WFIU-FM ■ 59.6 ■ 

WTTS-AM 7.9 

WIFE-FM -5.3 

WTTV-fM " 2.6 

WXTZ-FM 2.3 

\^WTHI-FM , 2.1 

WILL-AM 2.0 

WBBM-AM 1.7 

WNAP-FM 1.5 

WFBQ-FM 1.0 

WIBC-AM 1.0 

Remaining 1*7 stations 13.0 



€0 



CrosstabulatioDS » Tables 3.17 throxxgh 3.20 present a series of 
crosslabulations of reportfed listening utilizing the variables of lis- 
teners' age groxqp and county, day part and station of listening. Tables 
3.17 through 3.18 present information pertaining to audience distribu- 
tion by age, day part and, coxmty acrcfss all radio listening instances 
reported during the s\irvey. Two numbers appear in each, cell of the 
tables. The upper number is the row percentage~the percentage share 
of the listening reported in a particular row; the lover number is the 
total percentage—the percentage share of the listening reported during 
the entire study. Tables 3.19 and 3.20 summarize information pertaining 
to the age i^t listener and day part of listening for each of the 11 sta- 
tions utilized most often during the survey, 

— — TABLE 3.17 



SELECTED SAMPLE 

DISTRIBUTION OP LISTENIHO BY AGE BY COUNTIES 
EXPRESSED IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL 





Counties 


Age Group 


Monroe 
County 


Adjacent ' 
Counties 


Remote 
Counties 


1^-17 Years 


53.3 

_..9 . 


0.0 

0.0 

V 


U6..5 
.77 


18 thru 25 


■fO.9 
7.9 


.3 , 

0.0 . - 


28.7 
3.2 


26 thru 3I* 


50,6 
5.7 


1*3.5 
1*.9 


5.8 

-J 


35 thru 1*9 


62.1 > 
18.5 


21.8 
6.5 

• 


16.1 
1*.8 


50 thru 65 


53.2 
15.8 


11. li . 
3.1* 


3^1* 
10.6 


Over 65 Years 


li7.1 
7.7 


27.3 
1*.5 

* 


• 



■or 
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TABLE 3.18 



SELECtEC SAMPLE 
DISTRIBUTION OF LISTEHIHO BY DAY PART BY COUNTIES 
EXPRESSED IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL 





Counties 


Day Part 


Monroe 
County 


Adjacent 
C|untle«;, 


\ 


Remote 
Counties 


Early Morning 
(Btfore 7:59 a.m.) 


62.3 
5.0 


12.9 
. 1.0 




2k.B 
2.0 


Mid-Morning 
(8:00-10:59 a.m*) 


57.1* 
12. 1» 


27.^ 
5.9 




15.2 
3.3 


<» 

Noon 

(11:00 %M.-12:59) 


5^.2 
l.k 


23.5 
3.2 , 




^^3 
3.0 


<> 

Afternoon 

(l:00-it:59 p.m.) 


56.8 
13.9 


20.3 
5.0/- 


0 


22.9 , 
5.6 


Erening 

(5:00-7:59 p.m.) 


53.k 

\^ 


19.7 
2.6 




26f9 • 
3.6 


Night ^ ^ ^ 

(8:00-30:59 p.m.) 


56.1 


17.2 

1 mi ' 




26.7 \ 

r " Y 


/ 

Late-Night 

(After 11:00 p.m.) 


■ 3.5 
♦ 


16.1 > 
.9 




1:5 l 



TABLE 3.19 



SELECTED SAMPLE 
DISTRIBUTION OF LISTENING BY STATION BY AGE 
EXPRESSED IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL 



Radio 
Station 






Age Group 










26-3U 


35-U9 


50-65 


65+ 


WFtU-FM 

If* A XJ ^* I'l 


.2 


11.6 

7.2 


lU.l 
8.8 


31.5 
19.6 


26.5 
16.5 


16.1 

10.1 


WTTS-AM 


.6 
0.0 


2.2 
.2 


1.6 
.1 


36. U 
3.0 


Uo.o 

3.3 


19.1 

1.6 




.3 

0.0 


10.8 
.6 


0.0 
0.0 


28.9 ' 
1.6 


51.8 
2.8 


8.1 


n X f W 

1 


0.0 
0.0 


.6 

0.0 


.1 


65.5 
1.9 


28.8 
.8 


.6 
0 .0 




0.0 
0.0 


31.8 
. .8 


0.0 ■ 

0.0 


19.2 


.1 


U5.0 
1.1 


WTHI-FM 


0.0 


22.6 


n 0 


9.7 


11.3 


■ 56.5 

6 


* 


0.0 


.2 


0.0 


• X 






WILL-AM 


.8 
0.0 


0.0 
0.0 


0.0 
0.0 


33.1 
.7 


x«x 


13.8 

-a 
• J 




0 0 
0.0 


0.0 
0.0 


0.0 

0:0 , * 


2.7 

. 0.0 


77.0 
l.U 


20. u 


WNAP-FM 


39.0 
.6 


51.0 
.8 


^^6.0 

.1 


' i».o 
' , .1 


0.0 
0.0 


0.0 
0.0 


WFBQ-FM 


38. 6« 

.u 


35.1 
* .3 


0.0 
0.0 


26.3 
.2 


0.0 
0.0 


0.0 
0.0 


■WIBC-AM 


0.0 

b.o 


21.1 
.1 


o'.o • 

0.0 


18. u 

• ..1 


7.9 
0.0 


52.6 
.3 
















Renalnlng 


3.9 


■ * 8.0 


21.8 


i5;5- 


35.3 


^ 15.5 
. 1.6 


Stations {k^) 


.k 


• .9 


2.3 


. 1.6 


3.7 





TABLE 3.20 



SELECTED SAMPLE 
DISTRIBUTION OF LISTENHIG BY STATION BY DAY PART 
EXPRESSED AS ROW PERCENTAGE AND PERCENTAGE OF TOTAL 



Radio 








Day Part 


* 






Station 


Before 


8:00- 


11:00- 


1:00- 


5:00- 


8:00- 


After 




8 a.m. 


11:00 


1:00 


5:00 


,8:00 


11:00 * 


11:00 



WFIU-FM 

WTTS-FM 

WIFE-FM 

WTTV-FM 

WXTZ-FM." 

WTHI-FM 

WILL -AM 

WBBM-AM 

WNAP-FM. 

WFBQ-EM 

VipC-AM 



Remaining 
Stations 




23.3 
lk.3 

23.0 
1.9 

20.3 
1.1 



.0 



13.2 
.3 

19.0 
.!» 

22.1 
.1* 

8.8 
.2 

, 8.0 
.1 

17.9 
.2 

3k.B 
.k 

18.1 
1.9 



12. 1» 
7.6 

29.1* 
2.k 

10.7 
.6 

26.0 
. .7 

' 11.3 
.3 

18.3 
.1* 

12.2 
.2 

.9 
0.0 



■ n 



5.0 
.1 



9.0 
.1 

9.1 
.1 

9.2 
.1 



2k. 1 
15.1 

18.3 
1.5- 

17.5 
1.0 

28.2 
.8 

31.8 
.7 

21.8 
.5 

1*8.1 
.1.0 

13.3 
.2 

32.0/ 
.5 

.3 

22.7 
.2 

26.2 
2.9 



13.9 
8.5 

13.6 
1.1 

lU.l 
.8 

13.0 
,U 

7.9 
.2 

16.2 
.U 

13.0 
".3 

1.8 
0.0 

25.0 
.!» 

3.0 
0.0 

15.2 
.2 

11.6 
1.3 



13.9 
.8.5 

3.6 
.3 

25.6 
■l.l* 

1.1 
0.0 

9.3 
.2 

19.0 
.1* 

0.0 
0.0 

6.2 

.1 

2k.O 
.U 

Z2.h 
.2 

3.0 

0. 0 

13.3 

1. U 



^3 
3.9 

.9 
.1 

3.k 
.3 

3.k 
.1 

8.6 
.2 

2.1 
0.0 

0.0 
0.0 

15.9 
.3 

. 6.0 
f .1 

11.9 
.1 

0.0 
0.0 

'*7.5 

0.0 
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CHAPTER IV 



. THE AUDIENCE PROGRAMMER 

Description and Procedtire > \ 

The survey reported in Chapters II cmd III used standard audience 
measures to indicate the programs and stations actually listened to 
during the survey period. The audience programmer, however, was de- 
signed to give radio listeners a chance to indicate the radio programs 
_ and schedxxling they would prefer if available. This chapter describes 
the audience programmer and its use, ^ 

Attempts to systematically survey radio listeners for data in- 
dicating programming choices and schedules for the optimum audience |iave 
included door-to-door canvassing and brief questionnaiires. While^ ^hese 
methods generate useful information, associated prol)lems have decreaseoil 
their validity* Radio program' directors, as a^ resixlt, generally prefer 
to make programming changes based on their professional Judgment, a4-* 
vice pf consultants or "successful programming experimentation. 

The audience programmer attempts t6. solve the problems of penr 
and-pencil responses to contemplated or hypothetical programming. changes. 
First, the limits and options of the listener's choices lare determined 
" by station management so that the data generated are relevant to the 
station's programming decisions. Secondly^ the use of brief program 
descriptions makes the listener's fchoice more specif ic' t^eui preferences 
between broad program types. Third, the use of a complete program grid* 
forces..the respondent to make individual program choices in the context 
of all his listening needs. Fourth, the audience programmer is not, ad- 
ministered by an interviewer, a condition which promotes respondents to, 
choose jprograms they think they should listen to rather than ones they 
want to listen to. Further, the programmer method is not limited by the 
time constraints of a telephone interview or questionnaire. The' pro- 
cedure appeals to people's game instinct and strong interest in radio 
without seeming another "scientific survey." Finally, the technique 
- \ results in easily addres'sable integral data. 
■A • , ^1 

« 



Audience Programmer Materials ♦ The audience programmer vafe built 
around a seiries of gummed, perforated stamps which represent individual 
radio programs. The respondent chose the programs he preferred and ar- 
ranged them into a scheduling grid to reflect his listening preferences. 
The program scheduling grid x^sed in the experimental application of the 
audience programtaer was a 26 by 17 inch sheet printed to accept a one by 
two inch program stamp, for each half-hour between seven o'clock in the 
morning and. 12: 30 in the morning for three days, Sunday through Tuesday. 
Arrangement and labeling of thte time blocks were desfgped so that the 
time designations were not hidden as the program stamps were applied. A 
sample of the program schedule is provided in Appendix C. 

The stamps representing radio programs . included; l) programs 
broadcast on WFIU-FM and 2) alternative programs compatible witfc the 
station's programming .philos.ophy and within liudget and personnel limita^ 
For current progreuns, titles, short descriptions and program limits 
were taker) from the program log and then checked by station staff for 
accuracy. . , • ^ " 

All WFIU-FM inanagement and staff, and several researchers of -fche 
Institute for CoiSfenicatioh Research were'^asked for ideas and program 
descriptions of alternative programs. This request generated over 200 
program descriptions. . Station management ^ then selected from these the 
kO programs considered clear alternatives to current programs yet viable 
given budget and policy limits. Alternative programs which were not 
clearly distinguishable by the brief description from current programs 
were eliminated. Two stamps were included which allowed the respondent 
to schedule a program of his own creation. This process res\ilted in 35 
stamps representing 28 hours of alternative programming and 25 stamps 
representing the current WFIU-FM programs. A copy of the sheet of stamps 
is presented in Appendix D. - " 

Program Classification . The program stamp information of title, 
description and length vjsre typed one to an index card -and presented, to 
Indiana University, Telecommunications stiidents to sort according to the 
program categories recommended by the Federal Communications Commission. 



These are: Loc?JL Self-Expression, Local Talent, Children's,* Educational, 
Religious, Public Affairs, Editorializing, Political, Agricultural, News, 
Weather/Market Reports , Sports, Minority, and Entertainment. The cate- 
gory of Edi^J^QjlaLLizing vas not utilized because public radio stations are 
prohibited from editorial coiqpient. Program tlftles and descriptions were 
modified until ten persons xmfamillar with the Mvision process unani- ; 
moualy pigreed on the categorizing of all sixty program stamps. Each, pro- 
gram was then given a code number indicating its program category. Sub- 
jects using the audience programmer were unaware of this categot^ization 
of programs and, if^not regular WFIU-FM listeners, woiild have been un- 
aware of which programs were current and which were alternative programs'. 
Table h.l lists the programs in each category. 

TABLE k.l ^ 



PROGRAM TITLES CATEGORIZED BY PROGRAM TYPE 
AHD PROGRAM STATUS 



FCC Program Category 



Local Self-Expression 
Local Talent 
Children's 
Educational 

Religious 



Program Status 



WFIU-FM Program 



Alternative Program 



THE ART BEAT 
CROSS-TALK 



THE PEOPLE'S FORUM 
YOUR GOVEioiMPT 



SCHOOL OF MUSIC CONCERT FAMILY FORUM • 



ON STAGE 
KIDS KATCHUP 

FIRST HEARING 



ON STAGE 
MELODIES 

CHILDREN'S V(MD . 

THE MONEY TREE 
VniY STUDY THAT 
CONTEMPORARY MUSICT ' 

STORIES ABOUT JESUS 
RELIGIOUS EXPERIENCfeS 



Public Affairs 
"»■ 



RAPLINE 

NATIONAL PRESS CLUB 
ADDRESS 



CITY COUNCIL 
SWAP SHOP 
I AM 'WOMAN 
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TABLE U.l - Continued 



FCC Program Category- 


Program Status 








WFIU-FM Program 


Alternative Program 


Political 




YOUR TAX MONEY 


Agricultural ^ 




FARM*REPORT 






EARTHSHARE 


News , 


ALL THINGS CONSIDERED 


MONROE COUNTY GAZETTE 




EVENING NEWS 


- 


Weather/Market Reports 




WALL STREET 


Sports 




i 

SPORTS SCENE 


Minority/ 


. SOUNDS OF AMERICA 


BLACK LIGHT 

« 


Entertainment 


CLEVELAND ORCHESTRA 


RADIO .THEATRE 


/ 


ROCKPIT 


NONSTOP- ROCK & ROLL 




MUSIC FOR THE KEYBOARD 


CHAMBER MUSIO CONCERT 




.MUSIC DOWN HOME 


POP CLASSICS 




CLASSICAL CONCERT 


MUSIC TRAVELOGUE 




NPR CONCERT OF THE WEEK 


MUSIQUIZ 




LIGHT-CLASSICAL CONCERT 


CANDLELIGHT SERENADE 




' MUSIC OF AMERICA 


GOLDEN YEARS OF'rADIO 




ENCORE ' ' 


KITCHENAID 




IN RECITAL 


SYMPHONY OF WORDS 




MORNING 


MUSIC FROM THE HITS 




JAZZ YESTERDAYS 


TOP 1*0 MUSIC 




IJM SORRY, I'LL READ 






THAT AGAIN 





Instructions ♦ The instruction sheet directing respondents how to 
use the audience programmer is presented in Appendix E* The instructions 
stressed that the respondent Shoxxld select programs of the most personal 
interest and appeal— those he would like to hear rather than those he 
thinks a radio station should broadcast for the general audience. 

The instructions^indicated how programs over 30 minutes in length 
could be scheduled for any number of half-^hour segments, up to the maxi- 
mum noted on the stamp ^ how programs could be repeated or duplicated by 



1»8 - 



writing the code number in the .additional time blocks, and hov^ the op- 
tion stamps were to be used* An example of a prbperXy stamped and noted 
schedule was included* ^ - t _ 

The* Sample * The audience programmer was sent only to Monroe; 
County residents who had previously taken part in the study, the 
167 persons who returned the radio listjening di6iry, 122 could/be con- 
tacted by phone in three atten5>ts* They were thanked^or their previous 
help in the study and asked to participate in this final pha^e of the 
.study. An incentive of one dollar was offered. Ninety-fo^n* agreec| to 
participate. The radio listening,^ari^ df these 9^ were studied in 
order to divide the^ respondents intoStwo gTOTros determined by the amount 
of their reported listening to WPIU-FM. Those who reported four hours 
or more'' of WFIU-FM listening during the four-survey days constituted a 
group called "WFIU-FM Listeners." Those who reported less than one 
hour of. WFIU-FM listening during the four-day survey period constituted 
a group call WFIU-FM Non-Listeners." None of the 9^ diaries reported an 
amoTint of listening/betweep the one- and four-hour limits. 

The packet of audience programmer materic^s was mailed to the 9^ 
persons agreeing to participate in mid-May. A copy of the Setter w^iich 
acconipanied Jbhe materials is presented in Appendix F. ^ 

V ' 

-/ 




^^N^lyofk rroQiiimmlni: Inquiry: Report and Statement of Policy/ 
'^5FR7291,T2§^FCC, July 29, I960) . ""^ . 
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CHAPTER V 
RESULTS OF THE AUDIENCE PROGRAMMER 



This chapter reports the program choices indicated by respondents 
utilizing the audience programmer, -an experimental ^ethod of gathering 
data useful in making radio programming decisi^s. Tor efficiency in 
reporting, programs now in the WF^IU-FM program schedtke are termed "c\ir- 
rent" programs, those not in the present schedule are termed "alterna- 
tive." The group of respondents who reported foiir hours or more of 
listening to WFIU-FM during the listening survey are termed WFIU-FM 
•'listeners;" the group of respondents who reported less than one hour 
of listening to .WFIU-FM are termed "non-listeners." 

Of the 9!^ programmers mailed to Monroe County residents agreeing 
to participate, 51 {^^i^^rere returned. Twenty of these {39%) were com- 
pleted by non-listeners, 31 {6l%) by listeners. Results are reported by 
individual group and collectively. When results of, the two samples are 
combined, the choices of the listeners are over- represented. , Therefore, 
.combined results are reported alone only when the results of the individ- 
ual samples do not differ .significantly. 

The respondents apparently had no <^fficulty completing the pro-*; 
grammer according to the instructions. The 51 programmers reported 
5,01*7 30-minute program choices during the three-day period presented 
in the program schedule. Each of these program selections was analyzed 
according to its program status, program type and time scheduled by the 
respondent. • * 

Program Status . WFIU-FM listeners preferred current programs. 
In filling out their schedules, they chose 61.8 percent c,urrent programs 

. '•IT 

and 38*2 percent alternative programming. Nd^-listeners selected hT.k 
percent cxirrent programs and 52.6 percent alternative programming. 

\^ Program Type . TM^h 5.1 summarizes program choices categorized 
by FCC type. The selections of the listeners and non-listeners varied 



only slightly. In the results of each sample, entertainment programming 
represented approximately /60 percent of the total program choices while 
news and public affairs programs . each abcounted for about six percent of 
the total. Religious, political, weather/market reports and sports pro-, 
grams attracted the l^wt interest. The category permitting the respond- 
ent to design his own program was analyzed sfpax^tely and res\ilts are fe^ 
ported in a subsequent section. 

TABy: 5.1 

■ » 

DISTRIBUTION OF CHOICES BY PROfeRAM TYPE EXPRESSED 
» IN NUMBER OF HALF-HOURS AND PERCENTAGE OF COtUMN TOTAL . ■ * 



Program Type 


Non-Listeners 
N % 


WFIU 
N 


Listeners 
% 


Combined 
N % 


Local Self-l^P^lsion'^ 




3.5 


82 


2.7 


153. 


3.0 


Local Talent t 


83 


k.l 


132 




215 


1*.3'' 


Children's 


37 


' 1.8 


85 


2,8 ^ 


122 


2.1» 


Educational^ 


68 


3.3 


160 


5.3 


228 


1*.5' 


Religious - 




1.3 


'25 


. .8 


52 


1.0 


Public Affairs 


128 


6:3 


208 


6.9' 


336 


6.7' 


Political 


Ik 




. 21 




35 


.7. 


4AgriculturcLL • ^ 


k2 


2.1 


1*3 




85 


1.7 


News 


12?- 


6.1 


201 


•6.7 


321* 


6.1* 


Weather/Market Reports 


8 




18 


. .6 


%6 


.5 


Sports 


30 • 


■ r- 1.5 


* 22' 


.7 " 


52 


1.0 


Minority 


1*5 






2.1 


10*7 


2.1 


Entertainment 


1206 


59.'* 


1838 


60.9 


3014.1* 


60.3 


Respondenirs ' Design 


151 




117 


3.9 


-268 


" 5.3 

1 












^ 





Individual Prograisjr * Table 5.2 presents the .results of analysis 



rTOgraM^* 

DitfSs of : 



of respondents* choitfSs of individual programs." Programsgwe listed by 
title in the order of the nmber of half-hours of programming chos^ by 
all respondents combined. This rank does not necessarily repftsent 



r 



5.2 

DISTRIBUTION OF CHOICES BY INDIVIDUAL PROGRAMS EXPRESSED 
IN NUMBER OF HALF-HOURS AND PERCENTAGE OF COLUMN TOTAL 



Program Name 



Non-Listeners 
N % 



WFIU Listeners 



. Cotnblned 
• H % 



MORNING 191 

.CLASSICAL CONCERT W 

LIGHT CLASSICAL CONCERT 76 

TOP 1*0 MUSIC 106 

^L THINGS CONSIDERED^ 6I 

CANDLELIGHT SERENADE 91 

CLEVELAND ORCHESTRA 1*8 

NONSTOP ROCK 93 

ENCORE ' i*9" 
EVENING IJEWS' . 1*3 

MUSIC FROM THE HITS 53 

ROCKPIT 51 

JAZZ YESTERDAYS 35 

. • NPR CONcllRT OF THE WEEK 25 

RADIO THEATRE ' ' 37 

MUSIC OF AMERICA 36 

MUSIC FOR KEYBOARD 28, 

. FIRST HEARING ' 25 

SOUNDS OF AMERICA 3*» 

SCHOOL OF MUSIC CONCERT 2k 

RAI^LINE 31 

CHAMBER MUSIC I6 

IN RECITAL 12 

•MU^C TRAVELOGUE- 23 

MUSIC DOWN HOME 35 

i Gi)LDEN YEARS OF RADIO 39 

POPULAR CLASSIC^ 1*0 

THE PEOPLE'S FORUM 26 



9.^ 

3.7 
5.2 
3.0 
U.5 
2.1* 

i»:6 

2.1* 
2.1 
2.6 
2.5 
1.7 
1.2 
1.8 
1.8 

lU 

1.2' 
1.7 
1.2 
1.5 
.8 

:6 

1.1 

1.7 

1.9 
2.0 
1.3 



351* 
213 
112 
75 
110 

73 

111* 

* 

51 
61 

67 
53 

1*8 
'62 

71 

56 
5^ 
59 
62 
51 
55 
1*8 
61 
, 65 
.5U 
Ul 
35 
29 
31* 



11.7 



51*5 



7.1 
3.7 
2.5 
3.6 
2.1* 
3.8 

a. 7 

2.0 
2.2 

i.8 

1.6 
/ 

2.1 
2.1* 

1.9 
1.8 
2.0 
2.1 

1 



361 
188 
181 
171 
161* 
162 
ll*l* 
1-10 
110 
• 106 
99 
97 
\96 
93 
90 
87 



1.8 79 

1.6 79 

2.0 77 

2.2 77 
1.'8 , 77 
l.U . 76 
1.2 _ Ik 

1.0 6g 

1.1 '60 



10.8 
5.2 

.3.7 
3.6 
3.U 
3.2 
3.2 

^.9 
2.2 
2.2 
2.1 
. 2.0 
1.9 
1.9 

r.8 

1.8 



1 



1.7 
1.7 

• 

1.^6 
1.6 
1.5 
1.5 
1.5 
1.5 
1.5 ■ 
1.1* • 
1.2 ■ 
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TABLE 5.3 - Continued- 



Program Name 


/Hon- 
H 


Listeners 


. WFIU Listeners 
? ^ ' 


Combined 
H J( 


NATIONAL PRESS CLUB 


15 


.7 




1.5 


60 


1.2 


CITY COUNCIL 


23 


1.1 


Ik 


1;1 


57 


1.1 


OPTIONS 


19 


.9 


36 


1,2 


55 


1.1 


SWAP SHOP 


23 


1.1 




i 0 


53 


1.1 V 


ON STAGE 


15 


.7 


35 


1.2 


50 


1.0 


SYMPHONY OF WORDS 


.20 


1,0 


. 30 


1.0 


50 


1.0 


MUSIQUIZ 






29 . . 


1.0 


U9 


1.0 


XJONTEMPORARY MUSIC / 




.7 


33 


1.1 


1*7 


.9 


SPORTS 'scene y 


27 


l)3 


20 


.7 


^ 1*7 


.9 


FARM REPORT • /( ) 


25 


1,2 


21 


.7 


1*6 


.9 


•KITCHEN AID 


28 


l.U 


17 


.6 


•♦5. 


.9 


THE ART BEAT A 


22 


. 1.1 


22 


.7 




.9 


CHILDREN'S WORLD 


U 


.5 


33 


1.1 




.9 


I'M SORRY, I'LL' READ 
THAT AGAIN 


22 


r.i 


22 


.7 


uu 


■ .9 ' 


WHY STUDY THAT? 


* - - 
11 


" .5 


33 


1.1 


uu 


.9 


MONROE COUNTY GASSITTE 


20 


1»0 


23 


.8 


U3 


.9 


MELODIES 


12 


.6 


30 


■1.0 


U2 


.8 


EARTH SHARE 


l8 


.9 


22 


.7 


UO 


.8 


YOUR C-OYERNMENT 


17 


.8 


* 20 


.7 


37 


.7 


^ AM WOMAN ~ 


17 


0 

• 0 


19 


.6 


36 


.7 


KIDS KATCHUP 


13 




23 


.8 


- 36 


.7 • 


YOUR TAX MONEY 


' 12 


.6 


21* 


.8 


36 


.7 


CHQSS-TALK 
FAMILY forum' 


.15 
16 


. .7 
.8 


20 

ii / 


.7 

.6 - 


V!. 

J? • 

33 


7 

.7 


WALL STREET 


8 


■ .l» 


19 


♦ \6' 


27 


.5 


RELIGIOUS EXPERIENCE 


12 


.6 


lU 


t5 


26 


.5 


STORIES j^OUT JESUS 


15 


.7 


10 


..3 


25 


.5. 


'black LIGHT • 


9 


,1» 


lU 


-.5 


.23 


..5 


THE MONEY TREE 


3 


.1 


ll» 


..1* ' 


17 


.3 


Respondents' Design 


173 


8.3 


139 


l».6 


312 


6.5 
• * 
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program pop\xlarity# A few respondents choosing a two-hour show woxxld 
place that show higher in the table than a thirty-minute show chosen by 
three times thejMmber of respondents,. The shows with the highest num- 
j>_J)er of iial^iours programmed were "Morning," the current three-hour 
daily format 9t personeuLity-music-news; and "Classical Concert," a pro- 
gram description representing the music currently broadcast on Afternoon 
Concert" and "Early Evening Concert." The third; and fourth programs were 
both alternatives, "Li^t-Classical Concert" and "Top-l*0 Music." Over- 
all, 12 programs had two percent or more of all the programming choices 
of all respondents. Together, these twelve program^ account for kk*3^ 
percenii of the total half -hours programmed. Of the twelve, ten are 
music. programs. Four are classical music, one light-classical aod 
five popular music. Two of the top twelve programs are news shows. In 
/terms of program status, seven of the top twelve shows are current pro- 
grams, five are alternatives. 

While the pattern of program choices generated by each sample 
was similar, some variations occurred. The WFIU-listeners selected 

» 

over twice the percentage of "Classical Concert" than non-listeners who 
, chose twice the percentage of "llo|istop Rock" and "Candlelight. Serenade" 
as the listeners. Many of the programming options attracted little in- 
terest from either sample. Public service programming in the areas of 
. agriculture, finance, religion, sports, and education received little 
support. Furthermore, entertainment shows of thematic music such as Ja:52, 
folk music, music from movies and music td^ children failed to attract 
aftyjiotable level of support. \ 

Programs of Respondents * Design , ^ta presented previously sum- 
marize the program choices from the op^t^ions generated by the researchers. 
Two blank programs were included in the array which permitted each re- 
spoiiueiit to describe and utilize a program of his own choosing. One 
blank wets described as a public service program of the respondent's own 
design, the other as an entertainnjent program. As with other programs, 
the respondent co\xld extVn^ror\epeat the program of his design. The 
programs suggest^ed^^^ each sample are listed below in terms of program 
type, program content and number of half-hours programmed. ^ 



- 5^ - 



While both groTxps suggest, similar types of programming in the 
area of public service, there is a difference in the area of Entertain- 
ment • Non-listeners designed country-western music programming while 
the WFIU-listene^rs preferred classical music and opera. Generalization 
from these results is difficult, however,, because of the small number 
of respondents who used t^ie blank programming options in the audience 
programmer. 

PROGRAMS DESIGNED BY NON-LISTEHERS 



Program 



Entertainment 

s 

Number of Half-Hours 



Country-Western Music 
Spanish Music 

Profiles of Local Musicians- 
Groups 

Major League Baseball 

Gospel Music 

Discussion of Contemporary 
Music with Religious 
'Theme 



96 
6 

8 

12 
2 
1 



Program 

V 

Job Opportunities 
News 



' Public Service 

Number of Half '■Hours 

1. 



I.U. Events 3 

Highlights of City Council 1 

Science Nevs 1 

Interviews i 

Locad Consumer Report 1 

Church Services 1 



PROGRAMS 


DESIGNED 


BY WFIU-LISTENERS 




Entertainment 




Public .Service 




Program Number of Half-Hours 


"Program Number of Half-Hours 


Religious Classical 44usic 


1 


Ecology 


3 


Classical Mutfic 


28 


Contraception 


3 


Sunday Opera 


28 


Gardening Hints 


2 


Classical Vocal Music 


9 


News /Weather 


7 


Reading Novels 


k 


Church Services 


3 


Vocal Scene 


k 


I.U. Activities 


2 


Short Stories 


2 


Voices in the Wind 


2 






"information Please" 


1 
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Crosstabulatlons ♦ Table S3 presents crosstabulations of program 

type by day-part for the combined sample. The upper number in each cell 

of the table is the row percentage, indicating at what .time of day re- 

* 

^- . . . 

GO 



TABLE 5.3 

DISTRIBUTION OP PROGRAMMIHG CHOICES 
BY PROGRAM TYPE BY DAY-PART EXPRESSED 
IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL 



/ 



Day Part 



Program !I^e 


Before 
8:<00a.tf. 


8:00- 
10:59 


y.:00- 
^:59 


1:00- 
^♦:59 


5:00- 
7:59 


8:00- 
10:59 


After 
dl:00 .p.m. 


Local-Self- 


3.3 


11.1 / 


' 9.2 


27.5 


22.2 


22.2 




Expression 


.1 


/ 


.3 


.9 


.7 


.7 


.1 


Local Talent 


3.7 


9.8 


19.5 


29.3 


11.2 


20.5 


6.0 




.2 


/ . 


.9 


1.3 


.5 


.9 


.3 


Children's 


6.6 , 


2fi.7 


11+.8 


28.7 


19.7 


1.6 


0.0 




•2 / 


.7 


.1* 


.7 


.5 


0.0 


0.0 


Educational 


3<1 


10.1 


19.3 


21.9 


17.1 


19.3 


9.2 




/ .1 


.5 


.9 


1.0 


.8 


.9 


.1* 


Religious ^ 


17.3 


50.0 


9.6 


15. J* 


3.8 


3.8 


0.0 




.2 


.5 


.1 


.2 


0.0 


0.0 ' 


0.0 


Public Affairs 


1.5 


19.6 


16.1* 


21.1* 


15.5 


20.8 


1*.8 




.1 

/ 


/l.n 


"1.2 


1.5 


'1.1 


1.5 


• 3 


Political 


0.0 


11.1* 


11+.3 


37.1 


17.1 


17.1 


2.9 




o.c 


.1 . 


.1 


.3 


.1 


.1 "' 


0.0 


Agricultural 


38. ff 


. l6.5 


21+.7 


10.6 


8.2 


1.2 


f 

0.0 




.7 


.3 




.2 


.1 


0.0 . 


0.0 


News 1 


.9 


1.5* 


5.2 


in. 8 


52.8 


17.6 


7.1 




.1 


.1 

r 




1.0 


V 3.6 


1.2 


.5 


Weather/MarKet t . 7 


7.7 


15.1* 


26.9 


.19.2 


23.1 


0.0 


Repoijjr 


0.0 


0.0 


.1 ' 


' .1 


.1 


.1 


0.0 


Sports 


1.9 


■ 5.8 


21,2 


5.8 


1*2.3 


17.3 


5.8 




0.0 


.1 


.2 


.1 


.5 


.2 


.1 


Minority 


3.7 


12.1 


1*.7 


26.2 


16.8 


16.8 


19.6 




.1 


.3 


.1. 


.6 








Entertainment 


5.7 


19.7 


9.5 


22.1 


13.0 


17.0 


12.9 




3.7 


12.6 




in.l 


8.3 


10.8 


8.2 



o 
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spondentji scheduled the programs of the given type. The lover number in 
each cell is that cell's percentage pf all 5fOk^ half-houryprogram 
choices reported. * • * 

Respondents preferred the small amount of public service program- 
ming utilized during morning or afternoon hours. Respondents also pre- 
ferred entertainment programming during botU mid-morning and eaurly after- 
noon hours, the 'periods of heaviest radio use. There was a strong 
pref^erence j^or news programs ip the evening hours. 

' Analysis of program choices by program type by day of the week 
shoved only minor patteras of note. All choices of religious pro- , 
grams vere scheduled on Sunday. The amount of neys, children's and 
educational programs scheduled on Suif&ay yas slightly lover than that 
scheduled on veekdays. The amount of programs in the entertainment 
•category remained constant across the three days scheduled. 

Tables 5t^ and 5.5 present crosstabulations of program type .and 

K 

title by day-part based on the programming' choices of the sample of 
non-listeners and the WPIU-listeners coinputed separately. For these 
tables, the upper number presents the percentage of non-listener 
choices in the cell; the lover number* presents the percentage of WFIU- 
listener choices 'in the cell. The upper niunber is based on an N of 
^ 2,031 vhilp the lover number is based on an N of 3,0l6. Fev differences 
betveen the tvo samples occurred; but these are of importance vhen pro- 
gramming for specific audiences. Table 5.5 presents only those programs 
vhich achieved a usage of one percent or more of the total half-hours 
of the combined sample. 

Five-^MinUte Nevs. The programmer alloved respondents to in- 
dicate at vhich hours during the broadcast day they vished to schedule 
a five-minute nevs update. Current WFIU-FM practice vas to schedule 
five minutes of nevs/veather at 7:00, 9:55, 11:55 a.m.; at 2:30, 3:55,' 
7:55 p.m. and at 1:00 in the morning. Longer nevs progrdms included 
"All Things Considered," one-half hour pf nevs at 10:00 p.m. and 15- 
minutes at 8:U5 a.m. 

Table 5.6 presents a tabulation of respondents* choice of times 



TABLE 5.U 



DISTRIBUTION OF PROGRAMMING CHOICES BY PROGRAM TYPE BY DAY-PART 
EXPRESSED AS PERCENTAGE OP HON-LISTEHER CEOICES (UPPER NUMBER) AND 
PERCENTAGE OF WFIU-LISTEHER CHOICES (LOWER NUMBER-) 





Program Type 






Day Part 






y 


Before 
8:00a.m. 


8:00- 
10:59 


11:00- 
/12:59 


1:00-' 
•»»:59 


5:00- 
1 • 


8:00- 
10 'SQ 


After 


Local Self- 
Expression 


0.3 
.0.0 


o.i» 

0.3 


0.5 
0.2 


1.1 
0.7 


0.6 

0 8 


0.7 

0 7 


0.2 

n 1 

u . ± 


Lopol Talent 


0.2 
0.1 


o.i» 
o.k 


1.0 <^ 
0.8 


1.5 

\5^2 


0.5 


0.5 

1 P 


0.2 

0 


Children's 


0.3 
0.1 


0.6 
0.8 


O.k 

o.i» 


0.5 
0.9 


0k2 
O.J 


0.0 
0.1 


0.0 

0 0 


Educational 


0.3 
0-1 


0.3 
0.6 


1.1 
0.8^ 


0.8 
1.2 


0.5^^ 

1«&- 


0.5 
1.2 


0.3 

0 n 
V . u 


Religious 


o.i» 

0.0 


0.6 
0.5 


0.1 
0.1 


0.1 
0.2 


0.1 
'0.0 


0.1 
0.0 


0.0 

vO.O 


Public Affairs 


0.1 
0.1 


1.7 

1.2 


0.9 
1.3 


1.3 
1.7 


1.2 , 
1.0 


l.k 
1.5 


0.3\ 
0 i» 


Political 


0.0 

0 0 


0.2 


0.0 
0.2 


0.3 
0.2 


0.2 ^ 0.1 
0.1 0.1 


o.n 

n n 
u . u 


Agricultural 


1.0 

o.s 


0.5 
0.2 


■ 0.6 
0.3 


0.2 
0.2 


0.1 
0.2 


0.0 

CO 


0.0 


Nevs 


0.1 
0.0 


0.2 
0.1 


0.1» 
0.3 


0.9 
1.1 


3.0 


1.5 
1.0 


o.i» 

■ 0.5 


Weather/Market 
Reports 


0.0 
0.1 


0.1 

0.0 


0.6 
0.1 


0.2 
0.1. 


0.2 
0.1 


JD.l 
'0.2 


0.0 
0.0 . 


Sports 


0.0 
0.0 


. 0,2 
0.0 


o.i» 

0.1 


0.1 
0.0 


0.6 
O.lt 


0.2 
0.2 


0.1 

0.0^ 


Minority 


0.1 
0.1 


o.i» 

0.2 


0.1 
0.1 

• 


0.5 
0.7 


0.5 
0.3 


■ 0.3' 


^ o.i» 


Entertainment 


2.8 
U.2 


12.0 
12.9 


5:6 
6.3 


15. i 
13.5 


9.2 
7.7. 


11. 1» 
10. i» 


8.0 
8.3 
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DISTRIBUTION OF PROGRAMMING CHOICES BY TITIjE BY DAY-PART 
EXPRESSED AS PERCENTAGE OF NON-LISTENER CHOICES (UPPER NUMBER) 
AND PERCENTAGE OF WFIU-LISTENER CHOICES (LOWER NUMBER) 



Program Name 
• 


Day Piart 


Before 
8:00&.m» 


8:00- 
10:59 


11:00- 

■-^12: 59 


1:00- 


5:00- 
7:59 


8:00- 
. 10:59 


After -* 
11:00p.m. 


ON STAGE 


0.1 
0.0 


0.1 
0.0 


• oa ' 


' 0.3 

o.k 


,o..o 

0.2 


0.0 

o.k 


0.0 
0.0 


SCHOOL OF MUSIC 
CONCERT 


0.0 
0.0 


6.1 

0.1 


0.2 


6.5 

0.5 1 


0.1 
0.1 


0.2 
0.6 


0.0 
0.2 


FIRST HEARING 


0.2 
0.0 


0.0 
0.2 


0.5 

0.1* 


0.2 


0.1 
0.3 


0.1 
0.3 


0.0 ■ 
O.k 


NATIONAL PRESS 
CLUB 


0.0 
0.0 


0.0 
0.1 


0.1 

0.7 


o.k 
0.7 


0.1 
0.0 


0.1 
0.0 


0.0 
0.0 


OPTIONS 


0.0 
0.0 


' 0.0 
0.2 , 


0.1 

. 0.1 


o.k ■ 
■o.k 


0.1 
0.2 


0.2 
0.1 


• . 0.0 
< 0.1 


RAPLINE 


0.0 
0.0 


• 0.1 
0.0 


0.3 
0.0 


0.0 
0.1 


0.6 
O.k 


O.k 
0.9 


0.0 
0.2 


ALL THINGS 
CONSIDERED 


0.0 
0.0 


0.0 
0.0 


0.0 
0.1 


0.7 
0.9 


1.0 
2.3 


0.9 

' 0.1 


0.3 
0.2 . 


ENCORE 


. 0.0 
0.0 


0.1 
0.0 


0.5 
0.2 


0.7 
'0.6 


0.5 
0.2 


o.k 
0.5 


0.1 
0.5 ■ 


IN RECITAL 


0.0 
0.0 


0.0 
0.3 


0.0 

0.6 


0.2 

o.k 


,0.0 

a.i 


0.3 
O.k 


0.1 
O.k 


JAZZ YESTERDAYS 


0.0 
0.1 


0.1 
0.1 


0.0 
0.0 


0.9 
0.7 


0.0 

o.i» 


0.5 
O.U 


0.1 
0.3 


CHAMBER MUSIC 
CONCERT 


0.0 
0.0 


0.0 
0.3 


0.1 
0.2 


0.2 

o.i» 


0.1 
0.2 


0.2 
0.7 


• 0.1 
0.2 


MORNING 


1.6 . 
^3.3 


6.6 
7.6 


1.0 
0.8 


0.1 
0.0 


o'.o 

0.0 


0.0 
0.0 


0.0 
0.0 


MUSIC' DOWN HOME ' 0.0 
0.1 


0.3 
0.2 


■ 0.2 
0.1 


0.9 . 
0.2 


. 0.1 
0.2 


0^2 
0.5 


0.0 
0.1 
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Day Part 


Program Name 


Before 


8:00- 


11:00- 


1 

1:00- 


5:00- 


8:00- 


After 




8:00a.m. 


10:59 


12:59 


1»:59 


7:59 


10:59 


ll:00p.itt. 


MUSIC FOR 


0.0 


0.2 


0.2 


O.U 


0.1 


0.3 


0.1 


KEYBOARDS 


■ 0.0 


O.ll 


0.2 


0.5 


0.2 


0.2 


0.1» 


ROCKPIT 


0.0 


0.0 


0.2 


0.8 


0.0 • 


0.6 


0.9 




0.0 


0.1 


O.lt 


0.5 


0.2 


0.0 


0.1* 


CLASSICAL CONCERT 0.1 


0.4 


0.2 


0.5 


0.0 


0.5 


0.6 




0,lt 


0.8 


0.8 


2.8 


0.2 


0.9 


1.2 


LIGHT CLASSICAL 


0.2 . 


. 0.9 


0.2 


0.1 


0.3 


0,8 


' .1.1 


CONCERT 


'd.i 


0.7 


0.5 


0.9 


0.5 


0.5 


0.5 


CLEVELAND 


0.0 


0.3 


0.3- 


0.5 . 


0.1 


0.7 


0.5 


ORCHESTRA ■ 


0.1 


0.5 


0.5 


1.1 


0.1 


0.9 


0.6 


MUSIC OF 


0.3 '* 


0.0 


J .0.1 


0.2 


0.2 


0.3 


0.5 


AMERICA 


0.0 


0.6 


\ / oil* 


0.2 


0.1 


0.2 


0.3 


NPR CONCERT OF 


0.0 


0.1 


0.1 


0.6 


0.0 


.0.1 


0.1 


THE WEEK 


0.0 


0.1 


0.2 


0.5 


0.1 


1.2 


0.2 


EVENING NEWS 


0.0 


0.0 


'0.0 


■ 0.0 


1.7 


O.lt 


0.0 




0.0 


0.0 


—0.0 


0.0 


1.1^ 

J. . ~ 


0.6 


0.2 


THE PEOPLE'S • 


b.o' 


0.1 


0.2 


o.i» 


0.2 


0.2 


0.1 


FORUM 


0.0 


0.1 


0.1 


0.3 ' 


0.3 


b.3 


0.0 


SWAP SHOP 


0.0 


0.6 


0.2 


0.1 


0.0 . 


0.0 


0.0 




0.1 


0.5 


0.2 


0.2 


0.1 


0.0 


0.0 


CITY COUNCIL 


0.0 


0.1* 


0.0 


0.0 


0.1 . 


0.1* 


0.1 




0.0 


0.3 


0.1 


0.1 


0.2 


0.3 


0.1 


SOUNDS OF 


0.1 


0.1* 


0.0. 


O.'lt ' 


0.1* 


0.1 


0.2 


AMERICA 


0.1 


0.2 


0.1 


0.6 


0.2 


0.3 


O.U 


GOLDEN -YEARS 


0.0 


0.0 


0.0 


0.2' 


0.1* 


0.9 


0.3 ■ 


OF RADIO 


0.0 


0.1 ■ 


0.1 


0.1* 


0.3 


0.3 


0,0 


SYMPHONY OF 


0.2 


0.1 


0.0 


0.1 


0.3 


0.3 


0.0 


WORDS 


0.0 


0.0 


> 0.1 


0;2" 


0.1 


0.2 - 


o.i* 
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Day Part 


Program Name 


Before 


8:00- 


11:00- 


1:00- 


5:00- 


8:00- 


After 




8:00a.m.. 


10:59 


12:59 


1»:59 


7:59 


10:59 


11:00p.m. 


RADIO THEATRE 


0.0 


0.0 


0.2 


0.6 


0.2- 


0.7 


0.1 




0.0, 


0.0 


0,1 


o.H 


0.3 


0.9 


0.1 


MUSIC TRAVELOGUE 0.0 


0.2 


0.1 


0.2 


0.3 


6.1 


0.1 




0.0 


0.2 


0.3 




0.2 

V 


0.1 


0.2 


TOP Ho MUSIC 


0.0 


0.5 


0.3 


3.0 : 


, O.H- 


^ 0.8 


0.1* 




0.0 


0.0 


0.0 


0.6 


,0.3 


0.8 


0.7 


NONSTOP ROCK 


. 0.1 


0.2 


0.6 


1.2 


0.6 


1.0 


0.8 




0.0 


0.1 


d.i 


0.6 


0.5 


' 0.0 


6.5 


MUSIQUIZ . 


•O.G 


0.1 


0.0 


0.2 


0.2 


a.3 


0.0 


0.0 


0.1 


0.1 


0.0 


0.2 


0.3 


0.2 


MUSIC FROM HITS 


0.|0 


0.7 


0.2 


0.9 


0.2 




o;2 




0.0 


0.1 


0.1 


0.5 


6.3 


0-2 

* 


o.i» 


POPULAR CLASSICS 0.0 


0.1 


0.1 




0.5 


0.2 


0.7 




0.1 


0.0 


0.1 


0.2 


0.3 


0.1 ^ 


0.2 


CANDLELIGHT 


0.1 


0.0 


0.3 


0.0 




0.6 


0.6 




0.0 


0.0 


0.0 


0.2 


i.y" 


N V 0.3 . 


0.0 


Respondents • 


O.H 


^ 0.7 


1.0 




1.1 


lie 


1.2 " 


Design 


0.1; 


0.5 


.o.H 


. (1.6 

• 


1.0 


< 


•; 0.2 


\ 

/ 




• 

* 






\ 




> 
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for the 5-ini?nute news. Noon vm the hour with the most choices 
schedxiled. Ten o'clock at night, evening and mid-morning were also 
favored times^ for this news service • The typiccuL .respondent schedxiled 
5-minute news updates s.ix times daily • 

. TABLE 5.6 

DISTRIBUTION OF SGHEDULED TIMES FOR 
FIVE-MINUTE NEWS BROADCASTS 




7;00 p.m. 
otOO'p.m. 
9:00 p.m. 
10:0Q p.'m 
11:0(5* p. m 
'Midnight 




CHAPTER VI 

INTERPRETATION AND SUMMARY 

There vere findings in the present study in two separate areas . 
vfiich should be valuable to perso;is interested in analyzing audiences 
for special- format radio stations. The first area of findings concern 
procedure, both with the diary and the audience programmer; the second 
area deals with audience characteristics and program choices. This 

u 

chapter summarizes major findings in these two areas. 
procedure Comments 

Diary > The diary is a demonstrated^^aer^is^of estimating audience 
size and demographics during a given period of time. Several conclu- 
sions from the present study should be useful to all public broadcast 
managers in analyzing their audience. 

. The percentage of diaries returned limits botll the reli- 
ability and accuracy of the data colIecte^.\As a conse- 
quence, an ample number of diaries should be placed initially 
to guarantee sufficient return. Experience by the research 
team in this emd previous studies demonstrates that ob- 
taining respondent cooperation prior to diary placement 
.greatly increases the likelihood of having the diaries 
returned. 

. If sfaall audiences are anticipated, a very large number 
of diaries must be placed in order to assure representa- 
tion of that small audience in the sample. This means 
measuring small audiences may be more costly. 

• Audience data can vary significantly depending on how the 
sample is chosen. If one assumes that management is inter- 
ested in programming the station in a way which increases 
the audience(i) served, then the sample should be*. drawn 
from the general population. This should give an accu- 
rate picture! of what the general population's listening 
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patterns and preferences are .and decisions can be made ^ 
^ on how best to appeal to the various audiences. If one 

is interested in demonstrating high listenership 'or sup- 
/ port, however, one might select a sample from a population 

such as those who have, requested prograg guides* This 
would /esult in a favorable resl^onse pattern and may be ^ ' 
useful [depending on the target reader of the study, for. 
exampleXafunder or a politician^ However, basirfg program 
decisions ont^ smaller selected sample, particularly if »r 
it represents a small part of ihe general population, is 
probably not prudent and is unlikely to lead to serving 
larger audience(s). In the present study the differences 
between the general sample and the selected sample are dra- 
• matic and one presximes that^significant differences would 
exist between these groups regardless, of the area surveyed. 

Audience Progr^^^mner * The aujiience programmer appears to be a use- 
tvJi management tool applicable to major programming decisions of special- ' 
format radio stations. It was designed to survey audience response to 
projected alternatives in program schedule or program types and to present 
the responses in a manner useful to station managers in making program- 
ming decisions. The programmer was to supply indicators of what pro- 
grams 9,nd program types the audience liked, and at what times they pre- 
ferr«d to Ifsten^to these programs. 

A number of audience survey methods share this general purpose 
with the" audience programmer. Commercial ratings services provide ex- 
tensive audience demogrjaphics and distributions of listeningii. Telephone 
coincidental surveys provide detailed. information about the audience of 
^ specific programs. These survey methods give an accurate account of 
what the audience was listening to — ^what they chose given the programs 
available isit the time. 

These records of audience choices have been used to estimate what 
the audience would choose if given a different array of programs— what 
th^ would prefer if given alternatives. However, to analyze ratings in 
such a manner assumes a continuity of conditions determining both program 
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and station choice. These conditions, like those surrounding routine 
personal choices of minor consequence, change ftrequently and unsystem- 
atically. Thus, it has been necessary to utilize other -petHodologies 
to assess the potential value of programming and scheduling changes 
"in the past, in-depth interviews, public promotions vith feedback, Bti^ 
of programming suc^cesses in similar markets and the hiring of program 
consultants have been utilized to gather this complementary data. The 
audience programmer is yet another method of gathering this type of data. 

Like all methodologies, the audience programmer has both advan- 
tages and disadvantages. .It is highly flexible; it collects data Rele- 
vant to programming decisiens in which management has expressed an in- 
terest; it can be tailored for a particxilar audience, segment of the 
audience or potential audience. The audience programmer si&n be utilized 
to determine audience preferences foi^specific schedule times such as 
Sunday morning, or time blocks such as evenings for an entire week. Thus 
it reduces su^ey Qosts while focusii}g>^espondent efforts on the alterna- 
tives which management deems to be appropriate. Finally, the program 
scljedules themselws give a feel for the dndividufLL listeners and their 
patterns of sequencing and clustering pr»grams,^% 

The response rate for the Qudience programmer was good. Respond- 
gnts had no apparent problem' in following instructions nor in expressing 
their listening preferences using the materials** All returned program- 
"mers were complete and. coherent, indicating that respondents Jmew what 
they wanted to listen to on radio'and understood the trade-offs and 
consequences of their prograi choices. The programmer appeared to mo- 
tivate many more interr^lki^d program choices in, a controlled context 
than could be easily obtafned by^^ an interview or questionnaire. 

The programmer is an economical way to survey audience pf«efer- 
ences, especiidly yhen generating large amounts of listener dat^^ It ^ 
can be designed, administered and tabulated by maftiagement and staff 
persoanei. of a Station. The cost of the audience programmer technique 
compajreid to other methods depeaidp on tlfs type aaid amount o^ informa- 
'tion Wanted and the^ a^mount of survey work that eta be absolved under 
regular personnel aniS^ overhead expenses. ^ ^ ] * 
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Most listeners in tHe southern Indiana area use AM and 
FM in equal amoimts although AM tends to receive higher 
use earlier in the day and less as the day progresses-- 
except on Sundays. # 

There appeared to be no major differences between the 
general population and those who would mo&t likaly lis- 
ten to WFIU-FM in terms of : ^ ^ 
times of radio use, 
* amount of radio use,- 
' disinterest in public Affairs programming, 

use of radio primariJLy for entertainments 

There is a very large percentage of people with FM 
receivers who never listen to WFIU-FM. ^ ^ - 

WFIU-FM maintained a small share of the audience in its 
hoiae county through audience turnover. There is no pro- 
gram on WFIU-FM which appears to attract a large audience. 
Mo^t of the listening overall and most of the listening 
ta WFIU-FM in both the general and seledted samples is 
in the mid-morning and mid-afternoon. Because WFIU-FW 

has only rec ^^ntly^on^eLJt o a fu ll .day-^o£t,programming^ ^ 

traditional emphasis on evening programming may still 
prevail. Placing more attention on programming -dn the 
mid-morning and mid-afternoon periods, however, may re- 
sult in serving a larger audience. Thought might be given, 
for instance, to the placement of special programs dur- 
ing these periods rather than carrying them only during 
the nighttime hours. 

WFIU-FM attracts a slightly larger share of |ihe evening 
and night audience but' very few people are using radio 

* during these times and, hence, the total audience reached 
is very small. WFIU-FM misses teens completely and -they 
are the heaviest users of radio ^t night. ^ 

* WFIU-FM attracts' an older audience, particularly women, 
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vho use a nioBiber of ftatlons to satisfy their progr«a« 
Ming needs. The notion of a small, loyal audience is 
only partially correct} There is a, rery saall group vho 
listen to WFIU-FM irtxenerer Aising radio-^about fire per- 
cent of ^ the Wnu-FM listeners. Others appear to/ listen 
to different stations at different times of the day— 
the general saaple listeners used ^6 stations vith 20 
accounting for 82 percent of the listening;' the selected 
sasiple used 58 stations with 1^1 accounting for 87->per- 
ceht of- the listening. * • ' 

• Those^ vho Tiave demonstrated an interest in^WFIU-FM^^ * 
requesting the program guide— fit rery small number of 
persons among the potential audience in the station's 
corerage area~rely more on FM for their listening. ^ ' 
They are much older than the genj^n^. pQpulation. They 
utilize the same stations^ tha^ the general poptilation 
farors, but in aftidition ^h^ listen- to WXTZ-FM, easy- 
listening; WBBM, nevs; an()^VILL, classical. 

.•__Tfeexe_iB._Jjidication-^that -WJIU-FK-»ay™be-ifl5>ort vit^^ 
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three nearby cpunties (tvo of vhich hav^ no local sta- 
tion) but the small diary return from these counties 
dictates caution in generalizing. Most proximate, and 
' remote counties reported no listening vhatsoever.to VFIU- « 

,FM, indicating that its audiejic.e is largely tram its home 
' county. Proper promotion, particularly in those counties 
vi^thout any local. station, mis^t significantly increase 
the audience share. 

Rrop«unning Altematires . Both the surrey and the audience pro- 
grammer indicated that a larger audience could.be served by WFIU-JM vith- 
out extensive program changes or costs. 

• There is no evidence that audience shifts are program 
specific. VFIU-fM listening patterns closely parallel 
the level of general radio \ise throxighout the day. 
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This leads One to conclude that listeners may be choosr 
irig WFlU-FM programs as the least objectionable alterna- 
tive when they wart^ to listen to radio. This indicate^ 
that programming changes can be made which should main- . 
tain and increase the audience WFIU-FM serves, one of 
the objectives of public radio, even stations with spe^ 
cial formats. - ' 
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The audience i^^c^ammer indicates a clear demand for 
more types of quality music even among the present lis- 
tener^.. Hardly any of the respondents to the audience 
programmer— listeners or non-listeners— wanted a steady 
diet of heavy classical music • This was confirmed by 
the audience survey, for example, when ,the high^wi rated 
of any WFIU-FM program^ during the survey period was 
"Jazz Yesterday." Perhaps concentrating on producing 
similar p^^grams with "a variety of quality music would 
lead to iseiirving a larger audience without losing any of 
the present audience. Planned diversity appears accept-^ 
sbleM^D-inrei^eirt^llstfen^^ and is probably the best ap- 
proach to attracting additional listeners at minimal 
expense. v 

The people using the audience programmer overwhelmingly 
chose entertaining programs as opposed to programs which 
the FCC has deemed important* in serving the public inter- 
est, convenJ.ence and necessity such^as public affairs 
programming. Add to that finding ratings— in this and 
other studies— which show that people donH listen to 
public affairs programming and a public or commercial 
station, is faced with a dilemma* of having to present 
programs which attract no aud4.ence. 

If the object is to reach .an ^'audience with the pub- 
lic affairs message and thus have efficacy potential. 
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then public affairs programs have to attract an 
audience. There is no Ma«on to believe that the pres- 
ent public affairs progrannning, which is mostly half- 
hour or longer talk shows, attracts listeners nor holds 
those already listening. Perhaps a more effective way 
of handling the public affairs programs would be to 
usie 60 q|i90 second segments throughout the day. This 



kind oj T)rogramming would take moi^ ingenuity and energy 
than a half-hour talk show but it has the potential of V 
having a far greater ii^act. The FCC does not require 
half-hour public affairs programs, th^^^^ instead how 
much total time was devoted to public affairs. A public 
station which wished to be innovative in" programming and 
hoped to appeal to its audience ought to consider various 
ways of preparing public affairs programming in short 
segments. Such segments would not drive listeners away 
and, in reality, have greater infli^ence on the community. 

It is interesting to note that nearly forty percent of 



--therprograms'-chcrffeirt^" WKiU-i'!fl'*TIstenei^s in the audience 
programmer w^re different from what is presently avail- 
able. Changes in programming would appear to be ac- 
cepted and, in fact, desired. Conversely, nearly half 
.of the non-listeners selected current WFIU-FM programming 
which probably means there is a substantial audience 
which would listen if they knew the programming existed. 
It would seem that WFIU-FM should conpentrate on saving 
those programs which have appeal, introduce others which 
should have appeal and then engage in strong promotion ♦ 
efforts. WFIU-FM should promote on its own facilities, 
but obviously this missesMibe majority of the potential 
audience. Therefore, oth^r media must be used if the 
station hopes to achieve penetration among the large 
group of potential listeners which is not now using the 
station. 
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• There appears to be^ strong interest in news, garticular- 
ly at noontime. It also appears that a regular f ive- 

' minute newscast on the hour would be acceptable, even if 
program continuity was interrupted. There was a thr«e 
to one preference for a half-hour news block in the 5:00 
to 7:30 p.m. period rather than at 10:00 p.m. Because 
of the small n\mber of persons who use radio at ni^t 

^(which was discussed earlier) , news efforts would be 
more productive if concentrated at other times of the 
broadcast day. There appears to be a small but consis- 
tent demand for "All Things Considered." Because the 
number of listeners to the program grows as the program 
progresses, a larger audience may be served by beginning 
the program at a slightly .later time. People are likely 
-turning it on once they arrive home and many are not yet 
home at 5:00 p.m. 

• KFIU-FM may wish to develop musical bridges ,which could 
. be used to proyide continuity d\zring major breaks in 



music. These could also be used between the programs 
and the newscasts, and around the public affairs seg- 
ments. In fact a do-nut type bridge might be quite- ap- 
pealing and successful. This bridge music would help 
establish the sound of WFIU-FM and create an audio 
identity for the station. It would also suggest that 
WFIU-FM would be returning to music momentarily Public 
4 broadcast programming should be upbeat to attract the 
different segments of its audience. Granted, "Jingles" 
smack of commercialism, but commercial uscf of musical 
. bridges has one objective in mind — to maintain ^KAn- * 

crease the audience share. Public stations attempting 
' to serve increasingly large shares of the audience need 
the same devices. g 

■ 

By participation in this study, the management of WFIU|-FM has shown 
interest in continuing to feervd current listeners while increasing and 
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broadening the quality of -broadcast service available to other audiences 
within the station's coverage area. To that end, management has numer- 
ous options: increased diversity of quality musical programming; greater 
frequency of scheduled newscasts; utilization of musical bridges to im- 
prove progiram flow and increak^ station identification among listeners; 
additional promotional efforts in other media; and altering public af- 
fairs programming. All of these would help to bring broader appeal to 
WFIU-FM while requiring only a minimal increase in program expenditures. 

introduction of one or more of these program changes coiild coin- 
cide with conversion of the station to stereo. Altho\xgh no data on the 
desirability of stereo were gathered in the present study, introduction 
of new programming efforts within the context of an extensive promotional 
campaign announcing conversion to stereo woiild provide a unique opportu- 
nity to increase public awareness and generate new listeners for WFIU- 
FM. * 

In the final analysis, this study has demonstrated that there 
are programming approaches which can be utilized to increase and broaden 
The'rea'ch of WPIU-FM. It has further shown that the ciurrent, loyal 
WFIU-FM listeners are more than willing to accept a program schedule 
wit^ broader appeal and greater diversity. The complementary naturj^ of 
these findings serves to reduce the level of risk involved in the pro- 
gramming decisions which the management of WFIU-FM must make. 
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\ ' 

Thank ypu for agreeing to participate in this study 
of radta listening In Squthc%ntral Indiana* Your 
, narne was chosen as pant of a random' sample*: so 
It is 'important that your « 
radio listening- be Included in the study* 

This information Is for research only. . 
Under no circumstances will the names of those 
participating in the survey be released* 



V: • 

Rleiasfe carry this diary with you for the four days 
ti^t^- and EACH TIME YOU LISTEN TO RADIO 



JjFill in the time you start listening and the time 
you stop. Be s^ure to use AM to indicate morning and * 
PM to indicate afternoon and evening. When you ^ " 
-change stations, pjease^start on a ^new line. 

Dcheck (✓) whether you are listening on the FM or AM 
radio dial* Some stations broadcast on both AM. and FM. 
It 4s important to Identify which you are using! v 



J}Fni.in €he call letters of the station yoa are listening 
toi ' If you don't kndW the call letters, fill in the 
dia.r slatting or the name of the program. 





STATION 


(Indicate AM or PM) . 


CHECK(/) 
• \iVKi 

WHEN . 
LISTENING 

TO— . 

AM 1 rM 


nil IN 

STATION -'CAU LEnERS" 
(If YOU DONT KNOW 

4HEM, FILL IN 
PROGRAM NAME QX 
DIAL SEHING) 


FROM — 
* 


TO — 






r 










T- 




—ms-B' — 












/ 




l/:30Pm 




r 


















• 









SATURDAY, MARCH 15 


TIME 


STATION 


(Indicate AM or PM) 


CHECK 
HERE 
WHEN 
LISTENING 
TO — 


FILL IN 
STATION "CALL LETTERS" 

fIF vnil nON'T KNOW 
THEM, FILL IN 
PROGRAM NAME OR 
DIAL SETTING) 


FRpM — 


TO — 


AM 


FM 














































\ 










\ 














































• 
















\ 
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I'NDI AN A, UNIVERSITY 

Institute jor ^Communication Research 

^ RAmO-TV CtNTER 

BLOOMINGTON. INDIANA 47401 



You have some favorite radio programs, and probably wish there 
were more programs like your favorites* Hlre^ is a chancf to 
voice your preferences about radio programming* 

* TJie Institute jpr ^Conmunicatifon Research at Indiana University 
is studying the way people in ^uthcentral Indiana use radio*. 
Your\name^vas chosen 'ag par^ of a small number of people being 
asked to participate in the study, so it i^ Important that your 
radio listening be i^ic^uded. • ^ 

1!e tee not selling anything.^ We are not affiliated with any 
business or. iryierest gtoup; &nd we are not using Kidiana tax 
monies .for this research* . 

Will you help us? The enclosed booklet is a listening. diary. 
The instructiolis indicate how to list the radio stations you 
listen during t four-day pei?io3T^ 



If you, or anyone else in 
fill' in this informatic^n. / 
will help Influence radic 



ir family who is over l^yarears-old , 
,the booklet in the mail, you 
Ding in this area. 



drop. 



If you have any /^uerftions, please phone us collect at 812- 
337-381&. 




. Sincerely, ' 

« . Don. Agostdno , 
Project Director k 



Enclosure 



0 



84 



'I. 



pnogr^ scneauie 









SUNDAY 

/ 




$ 




morning 




afternj6on 




night 


7AM 




1PM 


y 


7PM 






* * 




. /l 




7 

♦ 




7:30 

> 

■ ^ r 


• 


/ 

1:30 




• 

7:30 


8AM 




2PM 


• 5» ^ — 


8PM 






8 




. 2 




8 




8:30 




2:30 

* • 




B:30 


SAM 




3PM 


/ 


9PM 






9 




/ . 
/ 

3 S 




.9 

• 


I 
* 


9:30 


/ 

' / 

r 


3:30 


> 


9:30-^ ' 


10AM 




" 4PM 




10PM 




ERLC 


^ — ^ — 

* 

10 




• 

4 




^ ^ 

* 

10 



♦ 
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The Money Tree 
Information and features 
about personal finance with 
guests, discussion and in- 
vestment news. 
30min %^f.?04-31 



Earth^hare 

Tips, lessons and ideas from 
experienced farmers and 
ranchers. 

30 min 208- 




Melodies 

r Children, 
min 203-32 



Sample TitI 

A short des 
the kind of 

Time and L 



Stories About JeH^ ^ 
Dramatic readings of New 
Testament stories. No 
commentary. 
30 min • 205-38 



Why Study That? 
Scientists, musicians and 
scholars present \he\v 
specialty, its interest, 
utHity and beauty. 
30 min 204-34 



Rapline 

Call-in discussion with a 
panel on topics of current 
interest. 

60, min 106-09 



Rockpit 

The best of rock music with 

host Michael Bourne. 

60 min' 114-19 



The PeoF 
Citizens ( 
on a topi 
politics 0 
30 min 



City Council 
Taped replay of Bloom- 
ington city council meetings. 
120 min 206-41 



The Art Beat 
Reviews oWocat>Rlays, 
movies apra curreni " 
by Mionael Bourne. 



30 min 



10101 



Family Forum 

Live phone-in cliscussion of 

family topics of child care, 

nutrition, teenagers, home 

maintenance. 

30 min 202-35 



On Stage 

Taped performances of all 
kinds of music from South 
Central Indiana. « 
60 min 202-32 



Classical 
Music by 
posers. 
120 min. 



Swap Shop 

Listeners phone in offers 
to trade merchandise and 
services. 
30 min 206-40 



First hearing 
A panel of critics review 
newly released recordings. 
60 gfin " 104-06 



National Press Club Address 
Broadcast of speeches be- 
fore the Washington, D.C. 
Press Club. 
60 min after Noon 



106-07^°"^'" 



Conternpopary Music 
Lessons in the who, what 
and why of modern music 
204-36 



Crpss-Ta 
Free forr 
on)a wid( 
Ks wit! 
30 min 



Religious Experience 
A minister interviews 

Eersons of vangus refigious 
eliefs. 

30 min 205-39 



Kids Katchup 

Children's news program of 
world anti local news, fea- 
tures from elementary 
schools and a stocy segment 
30 min 103 05 



Options 

Interviews, reports, profiles 
on people ana topics of 
national interest. 
30 min 106-08 



Music for the Keyboard 
Features music for organ, 
harpsicord, piano. 
60 min ^ 114-18 



Your Go 
Listeners 
tions to 
officials; 
30 min 



I Am Woman 

Local women express their 
views on issues of today. 
> Moderator, guest and liye 
phone-in. 

30 min vOT6-42 



Cleveland Orchestra 
Concerts by the Cleveland 



Orchestra. 
120 min 



114-22 



School of Music Concert ' 
Concerts by LU. School of 
Music soloists and ensem- 
bles. 

60 min 102-04 



Children's World 
Stories for and about 
children. 
30 min 203-33 



NPR Cor 

A variety 
chestras 
tional Pi 
90 min 



\ Farm Report 

Full report of market saloi 
i and prices, weather fore- 
' casts and agricultural news, 
f 30 min / 20843 



Your Ta^ Money 
Interview with local, state, 
and federal officials about 
how they spend tax dollars 
and what is accomplished 
with taxes. 

30 min - 207 44 



On Stage 

Broadcast of recitals from 
Recital Hall of the I.U 
School of MLsic. 
30 min / \ 102-03 



Music Down Home 
Folk music with host Phil 
Nusbaum. 
60-niin 114-17 



All Thin! 
News, er 
public a 
Public R 
90 min a 
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todies ^ 
iic for Children. ' 
nin , 203-32 



Sample Title 

A^short description of 
the kind of radio program. 

Time and Limits 246-80 



^adio Theatre 
Drama and come( 
produced for radi 
60 min 



fline 

-in discussion with a 
el on topics of current 
rest. 

inin 106-09 



Rockpit 

The best of rock music with 
host Michael Bourne. 
60 min 114-19 



The People's Forum 
Citizens discuss their views 
on a topic of government, 
politics or human interest. 
30 min 201-31 



Light-Classical Concert 
Lighter pieces by the great 
composers. 

120 min 114-2 



Nonstop Rpck Si 
An uninterruptec 
rock & roll featui 
performer or gro 
60 mm 



lily Forum 

b phone*in discussion of 
lily topics of child care, 
rition, teenagers, home 
ntenance.* 

inin 202-35 



On Stage 

Taped performances of all 
cinds of music from South 
Central Indiana. 
60 min 202-32 



Classical Concert 
Music by the great com- 
Dosers. 

120 min. 114-20 



Vlusic of America 
Survey of AmerRan folk, 
iazz, show and classical 
music. 



60 min 



114-23 



Chamber Music ( 
Produced by the 
Congress. 
90 min 



ional Press Club Address 
adcast of speeches be- 
t the Washington, D.C. 
» Club. 

min after Noon 106-OJ 




Contemporary Music 
Lessons in the who, what 
and why of modern music. 
30 min 204-3Q 



Cross-Talk 

Free form call-in talk show 
on a wide variety of sub- 
jects with host Jeff Gold. 
30 min $ 101-02 



Encore 

Programs of listeners' 
requests. 

60 min 114-1 



Pop Classics 
Popularized ihsti 
arrangements of 
works and themi 
60 min 



tions 

jrviews, reports, profiles 
seople and topics of 
ional interest. 
fTiin 106-08 



Music for the Keyboard 
Features music for organ, 
harpsicord, piano. 
60 min 114-18 



Your Government 
Listeners phone in ques- 
tions to local government 
officials. 

30 min 201-30 



In Recitat 

Tapes of recitals by inter- 
nationally known artists. 
60 min 114-13 



JVIusic Travelogui 
Native arid tradil 
iof a selected culi 
na|(on. 
60 min ^ 



ool of Music Concert 
tcerts by I.U. School of 
sic soloists and ensem- 



min 



1J92-04 



Children's World 

Stories for and about 
children. 

30 min 203-33 



IsfpR Concert of the Week 
A variety of soloists and or- 
chestras presented by Na- 
tional P^tblic Radio. 
90 mm ' 114-24 



Evening News 
World 90d Indiana ngyvs, 
sports, and weather. 
30 min after 6PM 109-25 



Musiquiz 
Listeners wfn pe 
tickets by phoni 
rect answers to c 
about the music 
30 min 



Stage 

ladcast of recitals from 
:ital Hall of the I.U. 
lool of Music, 
min 102-03 
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Music Down Home 
Folk music with host Phil 
Nusbaum. 

60 min 4 ^14-17 



AW Things Considered 
News, entertair^ment and 
public affairs from Natiqnal 
Public Radio. 

90 min after 4f>M 109-10 



Morning 

Music interspersed with . 
news, weather, announce^ 
ments of events of interest. 
180 min- 

before Noon 114-16 



Candlelight Sere 
Instrumental mi 
dining. 
90 min 
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1. Wise phlY pros^^ 
Z Progfacns overdo mi^ 
can be/fiduced^by half-hour 
segments. . 
' 3. Two st9mpis allow yd^^^ 

a program of your choice.. . 


5 

jriptiop of 
radio program. 

mits 246-80 


- 




Rpdio Theatre ^ 
Drama and comedy specially < 
produced for radio. 
60 min 214-53 


\^roe County Gazetie 
^^comprehensive summary 
Df the week's news and 
events of Bloomington and 
Vlonroe County. 
30 min 209-46 


Symphony of Words 
Works of great poets rea 
with musical accompan- 
iment. 

60 min 21 


rsTomm 
5CUSS tKeir views 
of government, 
hum^n interest. 
' \ 201-31 


Light-Classical Concert 
Lighter pieqes by the great 
composers. 

120 min 114-21 


Nonstop Rock & Roll 
An uninterrupted hour of 
rock & roll featuring one 
performer or group. 
60 min 214-56 


Golden^ears of Radio 
PeBr^adc&st of Inner Sanc- 
tum, Gang Busters, Batman, 
Green Hornet, The Shadow 
and other oldies. 
30 min 214-51 


Sounds of America 
Popular and classical mi 
of American minority ci 
tures with commentary. 
60 min 21 


bncert 

he great com- 

114-20 


Vlusic of America 
Survey of American folk,, 
az2, show and classical 
music. 

60 min 114-23 


Chamber Music Concerts 
Produced by the Library of 
Congress. 

90 min 114-15 
• 

/ 


'm Sorry, T'll RealsLThat 
Again 

Comedy show fronri the 
3BC 

30 min 114-12 


Music From the Hits 
Scores from hit musical 
and movies. 

60 -min 21 


call-in talk show 
variety of sub- 
host Jeff Gold. . 

101-02 


Encore 

Programs of listeners' 
requests. 

60 min ' 114-11 


Pop Classics 

Popularized instrumental 
arrangements of classical • 
works and themes. 
60 min 214-60 


Kitchenaid 

Upbeat music and kitchen 
talk to accompany dinner 
preparation. 
30 min 

between 4 and 6PM 214-59 


Wall Street 

In-depth review and for 
cast of the performance 
one stock, bond or fun( 
30 min 2' 


Brnment 
Dhone in ques- 
cal government 

201-30 


In Recital 

Tapes of recitals by inter- 
nationally known artists. 
60 min \ 114-13 


Music Travelogue 
Native and traditional music 
of a selected culture or 
nation. 

60 min 214-54 


Jazz Yesterdays 

Emphasis on eariy }azz with 

host Dick Bishop. 

90 min 114-14 


Top 40 Music 
Straiaht ahead fast-talk 
pop format with the Ia1 
nit records. 

120 min 2' 


' f- 

;ert of the Week 
bf soloists and or- 
resented by Na- 
lie Radio. 

114-24 


Evening News 

World and Indiana news,. 

sports, iaod weather. 

30 min after 6PIVI 109-2E 


Musiquiz 

Listeners win performance 
tickets by phoning in cor- 
rect answers to questions 
i about the music played. 
30 min 214-57 


Black Light 

Black university students, 
produce and host their own 
half-hour show. 
30 min 212-50 


Describe the public sen 
program of your choice 
Up to 90 min • 2( 


fCon^^Kpd • 
ertainment and 
airs from Nationa 
i\o. 

ter4Piyi^ 109-1C 


Morning ^ 
Music interspersed with 
news, weather, announce- 
ments of events of interest. 
180 min / ' 
before Noon 4 14-1 ( 


Candlelight Serenade 
Instrumental mu^ic for 
dining. ^ 
^ 90 min 214-61 


Sports Scene 
News, features and com- 
ments on the local sports 
scene with guests and live 
phone-in. . 
30 min / 211-4J 


Describe the^ntertainr 
program of your choici 
Up to 120 min 2 
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INSTRUCTIONS for AUDIENCE PROGRAMMER 



The audience programmer presents a group of stamps representing radio programs. 
You select from them the. programs that most interest and appeal to you, and then 
schedule these programs by placing, the stamps in the schedule of three, days of" 
radio time. 

Choose the programs you would like to hear, not those you -think a radio station 
^ should broadcast for the general audience, 

1, READ the progr^ descriptions, noting those of interest and discarding 
those that do not appeal to you. You may write on the program stamps to help 
rank your favorites, 

2, SELECT Only the programs you want to schedule during^e three days. You 
need not use all the program stamps offered, and a program can beT repeated 
though it is only listed on one' stamp, 

3, If you want to include a lype of program not, given in the choice of stamps, 
DESIGN two of your own programs. The stamps in the lower right side of the 
sheet are for this purpose. Programs of your own description can also be 
repeated in your schedule. 



4, TEAR apart the stamps on the perforated lines, 
programs. 



/ 




'A 



setting aside your discarded 



GRANGE the programs to be scheduled on the schedule sheet, A 30-minute 
/program fills one half-hour block of time in the schedule, ProgrWs over 30 
minutes in length can.be scheduled for any number of half-hour segments up to 
the maximum noted on the^ stamp, A 60-minute program scheduled for the full 
60 minutes is inserted in the first half-hour block with an arrow showing that 
^the program continues through the second half-hour^^and so on as shown in the 
sample schedule, • . -A 

6, INDICATE repeated or duplicated 
progr*ams by writing the code number 
in the additional time blocks. For 
exampll., to schedule "Pop Classics" 
from 6 to 7 o'dock PM Sunday and 
from 4 to 5 oVclock PM Monday and 
Tuesday, put che program stamp in the 
proper time block for 'Sunday, and 
w^ite the code member (214-60) of 
the program in the appropriate time 
block for Monday and Tuesday, The 
Monday entry is shown in the sample, 

7, STICK the gummed stamps to the 
chosen space in the schedule When 
you have finished your scj^ieduling, 

ou should have a program listed 
,by stamp, arrow or number ]f for each 
time period for all three d^s even 
thoygn yew not listen to the 
radio during many of these time 
periods, 
\^ 

8, \ FINISH your prjagram schedule by 
writing "news" in the grey arelas on 
the ho\jr of the schedule to indicate 
at what times you wish to schedule 
a 5-minijte update of news,, and weather. 
This is also shown in the sample. 
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INDIANA UNIVERSITY 

Institute for Communication Research 

RADIO-TV CENTER 
BLOOMINGTON, -INDIANA 4740l\ 



Thank you for agreeing .to participate in this study 
of radio listening. With your help we will learn . 
what radio programs listeners in Monroe County \ 
prefer and at what time of the day the programs 
should be broadcast. 

Thi s maleri al ' i ncl udes : 

1) A sheet of gummed, perforated Stamps. 

Each represents a radio program. On it 

^fts^is a program title, description, length'arfid ^ 

* code number." k 
^ ■ \ 

' 2) A large schedule Sheet divided into 

half-hour time blocks for each of three days- 
a Sunday, Monday and a Tuesday. 

» 

3) A list of instructions for puttinq 
your choice of radio programs (stamps) - 
onto the schedule sheet, and . ^ 

4) A postage-paid return envelope. 

Please follow the instructions carefully. If you 
have' any questions, please phone us^at 337-3818- 

Return the entire completed schedule sheet by 
June 14. Be sure to FILL IN THE RETURN ADDRESS 
ON /THE ENVELOPE so we will know where to send 
yolir dollar. 

Thank you. This is one of the few times you will 
be able to directly influence wh^t programs are 
available on radio. And we think you wil'l enjoy 
this exercise in radio programming. < 



^ Sincerely, 

* / 
Don Agouti no 

Project Director 
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